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This is the eleventh time that DFM has released the Social
Responsibility Report. We sincerely thank you for your concern
and support for DFM.

The year 2018 was the beginning year for the full implementation
of the spirit of the 19th National Congress of the Communist Party
of China and also marked the 40th anniversary of reform and
opening up, and an important year for DFM to embark on a new
journey of development. Guided by Xi Jinping’s idea on socialism
with Chinese characteristics in the new era, the Company firmly
shoulders the economic, political and social responsibilities of
the central enterprises, and focuses on the goal of building a
world-class enterprise with international competitiveness through
seeking seek high-quality development, improving the enterprise’s
strength and performance, strengthening the enterprise through
Party building, deepening the reform, accelerating innovation and
making solid progress in all aspects of our work, including fulfilling
our responsibilities.

Over the past year, DFM resolutely implemented the decision-
making and deployment of the Central Committee of the Party,
and continued to implement projects supporting Tibet, Xinjiang and
Guangxi, and nurturing Hubei, focusing on poverty alleviation through
efforts in the industry, intellectual development, employment and
consumption, accelerating the construction of a Green Dongfeng,
effectively preventing and resolving major risks, and contribute to the
victory of the “three key battles”. We will further implement the major
national strategies and strive to set an example in implementing new
development concepts and promoting high-quality development.

ERIKHGE

Address by Chairman of the Board

We actively fulfill stakeholder responsibility and social public welfare
responsibility, and constantly promote common development.

As a pillar industry of the country, automobile plays an important role
in promoting economic and social development, satisfying people’s
needs for a quality life, and building a strong power of science and
technology. The Chinese dream of rejuvenating the Chinese nation
won’t come true if without automobile. Let the automobile drive
the dream and build a strong auto power is Dongfeng’s consistent
pursuit and the inexhaustible power for the Company to fulfill its
responsibilities. At the Ninth Party Congress of the Company, we
proposed to speed up the construction of excellent Dongfeng and
start a new journey for the development of a world-class enterprise.
In the next five years, we will strive to achieve “three with a leading
position and one taking a lead”, that is, leading in the quality of
operation, leading in independent undertakings, and leading in new
business sectors; and DFM’s employees will usher in a high-quality
well-off life and take the lead in enjoying a better life in the new era.
This also opens a new starting point for the Company’s CSR work.

What’s past is prologue. We will deeply study and implement Xi
Jinping’s socialist thought with Chinese characteristics in the new
era. In the historical process of China’s automobile industry growing
from big to strong, we will never forget our original intention,
remember our mission, assume our responsibilities and move
forward, firmly promote the high-quality development of Dongfeng’s
cause, and make contributions to the building of an automobile
power and the great rejuvenation of the Chinese nation.
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Li Shaozhu
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General Manager & Deputy Party
Secretary of DFM
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In the past 2018, DFM resolutely carried out the decision-
making and deployment of the Party Central Committee, seized
opportunities, met challenges, and made steady progress in all
aspects of innovative development, deeper reform, further Party
building, compliance management, and talent development, and
achieved high-quality development as a whole. The Company’s
annual sales of automobiles were 3,830,800 units, with better
quality and efficiency; firmly developed its core competencies and
made new development in its independent R&D and new energy
automobiles; advanced its work of lightweight, electrification,
intellectualization, networking and sharing, and actively fostered
an ecological innovation; stepped up efforts yet took steady steps
to deepen the reform, constantly highlighting its development
vitality; accelerated the implementation of its business strategy
layout, and sped up the transformation of old and new kinetic
energy; and further got integrated with the Belt and Road
Initiative. With excellent performance, DFM ranked 65th in the
2018 Fortune 500.

In this year, the Company adhered to the responsibility concept of
“Life-giving breeze and rain for nurturing all sides”, and continued
to deepen work concerning contributing to the national economy,
boosting the industrial economy, nurturing stakeholders,
protecting nature, and nurturing charity. DFM resolutely helped win
the battle against poverty, vigorously promoted the “empowering

SEES LS g

Address by the General Manager

project” and continued to build a full value chain poverty alleviation
system. DFM'’s precision poverty alleviation case was included
into the Blue Book of Corporate Social Responsibilities of Central
Enterprises (2018). With the care and support of all walks of
life, DFM has kept strengthening the ability to perform its CSR,
and its CSR projects have been steadily promoted, and its CSR
undertaking has risen to a new level by ranking the ninth place
among China’s Top 100 SOEs by the CSR Development Index
and the 11th place among the Top 300 Chinese Enterprises. It has
successively won the “Ten Years of CSRs and Ten Best SOEs”,
the “Special Contribution Award of China’s Social Responsibility”
and so on.

A journey of a thousand miles begins with a single step. Following
its goal of “three in leadership and one taking the lead” set by
its Ninth Party Congress, DFM sped up the construction of an
excellent DFM, started a new journey for the development of a
world-class enterprise and put forward new requirements and
deployed new tasks for the work of CSR. DFM will not forget its
original intention and mission, and will firmly put the performance
of its duties in its heart, on its shoulder and at its hands. It will
integrate the concept of responsibility into all aspects of the
Company’s reform and development, and make steady progress
on the road to becoming an outstanding car-maker citizen.



06

:_:;t_:\mﬁﬁ About DFM
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Summary

AT 19695F
RRF=326614TT AR
RITHI5HRA
(W= ) tHF50058 . 5657
FREFIER 50058 ; 5831
FERIE00BE R RERRIEEHS « F114

Founded in 1969

Total assets: 326.6 billion yuan

Headcount: 150,000 employees

The 65th place among the Fortune Global 500

The 3rd place among China’s Top 500 manufacturers

The 11th place among China’s Top 300 Enterprises by the
CSR Development Index

65

(=) 5 500 38: %5 65 I
The 65th place among the Fortune Global 500
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Main Businesses

Commercial vehicles (CVs): Covering a full range of mini, light-duty, medium-duty and heavy-duty trucks
as well as bus products

Passenger vehicles (PVs): Covering a full range of PVs such as basic cars, SUVs, MPVs and crossovers

New energy vehicles (NEVs): Covering all-electric cars, all-electric buses, all-electric engineering vehicles,
all-electric logistics vehicles, all-electric sanitation vehicles, hybrid urban buses, BSG hybrid cars, plug-in
hybrid urban buses, etc.

Military vehicles: Including military off-roaders and transportation vehicles
Automotive parts: Covering the power, brake, steering, suspension, interior and electronic systems
Equipment: Including equipment, molds, gages and others for automatic automotive production lines

Relevant businesses: Covering automotive financial services, automotive logistics, used vehicles, leasing
and others

- 1969= 326065z ars 10524

B

Founded in 1969 Total assets: 326.6 billion yuan Headcount: 150,000 employees

11

FRE R 300 38
HeREREEHHSE: £111

The 11th place among China’s Top 300
Enterprises by the CSR Development Index

hESEW N 500 38, &5 3 fif

The 3rd place among China’s Top 500 manufacturers
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RRHE

Development History

14 ResEms

1969-1980 1981-1993 1994-2000 2001-2011 2012-
e e Al
1969 1975 1978 1986 1993 2000 2003 2005 2009 201 4 2018
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Corporate Governance
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BARE. ESSHRAENE. KRESHRENENEEEY, ERPRERAST, 28R ?ﬂ]**ﬁﬂﬁﬂﬁc
B, NEFIELIAFLBICRINEZHEBHNZRTIEFECUKERERUHEETEEXR, HLTEHPE
HUBEERSER, FIHREFAATIEANBIEKFE, 2018F, 2EHBFOREERSSIN, HFZR T 25TRIN

DFM is a wholly state-owned enterprise (SOE) managed by the SASAC. The Company established the Board of Directors (hereinafter
referred to as “the Board”) in April 2011, creating a governance structure with the SASAC as the representative of contributors, the
Board of Directors as the decision-making body and the Board of Supervisors as the supervisory body. Under the strong leadership
of the CPC Central Committee, the Company has thoroughly implemented the spirit of the Nineteenth National Congress of the CPC,
conscientiously studied and implemented the spirit of General Secretary Xi Jinping’s series of important speeches and the important
requirements of building a modern state-owned enterprise system with Chinese characteristics, firmly promoted the construction of the
Board for the medium-sized enterprises, and continuously improved the level of corporate governance of the Company. In 2018, eight
board meetings, were prepared and held throughout the year, resulting in 25 resolutions.
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Cultural Governance
REXATTF012FABHESRT 87 1L, 20145k “F17 XLELRE, 2015FEh R B IPEISETIRE AT
(BEAA). i, RXMSEELLL “F07 2. 07 1HEIFI(EEAL ) AFER “={—K" DAEREHIRER,

DFM promulgated the “Nurturing” plan of social responsibility in 2012, the “Harmony” cultural strategy in 2014, and published the
Convention on Business Ethics in 2015, becoming the first central enterprise and Chinese car-maker to do so. So far, DFM has initially built
a “trinity” enterprise soft power system with “Harmony” culture, “Nurturing” plan and the Convention on Business Ethics as the main body.
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Topic 1: Planning a New Blueprint to Build an Outstanding Dongfeng
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Mission in the New Stage
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Topic 2: Top Ten CSR Events of DFM in 2018
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Constructing DFM’s whole value chain poverty
alleviation system, vigorously promoting “Empowering
Project” and creating “Poverty Alleviation Package”
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Carrying out special patrols in the field of poverty
alleviation and achieving full coverage through
poverty alleviation investigation and supervision

FENRABDRERESEENRERRLIE, 20185, Q8
EEK. TEBICEENX, [EBEFAM, TEEIPICE
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The Second Council of DFM Charity Foundation was
established and was named as a 3A social organization
28, AN A@mELoExT4 _REES, fIekHE
S2hEITHNITRI (2018-2022), BRHE T L “X{b#HE.
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EREFEN “HERER” KRINED

The 5th DFM Social Responsibility Month was
successfully held

68 - 7H, mRASL ‘55258 HENBIT HERFF
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“DFM’s Three-year Plan of Action for Poverty
Alleviation Campaign” was announced
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EEHS FER AR . ARBHTSE—ERITE, RXE
BTN ‘e Ti2”, LM “—MAR". “WNBR.

ZEET RSRER.



DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2018 RBUZFEEEBIRAS it &= ERE

15

AR REEARLR, BETIEREEN

Optimizing the framework of poverty alleviation

management system and promoting standardized

and efficient work
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The involvement and impact of DFM’s charity
campaigns continuously improved
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DFM released its Tenth Social Responsibility Report
108, RXATEM(2017TEEHSEHMRE ), XEQT
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HERTHRERZREMNT WS, ZIRESRFLER.
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Carrying out poverty alleviation through consumption
and promoted broad participation of social forces
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DFM’s Social Responsibility Development Index ranks
among the top 10 state-owned enterprises, and its
precision poverty alleviation work has won many awards
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CSR Vision
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CSR Concept

RMCRT TEEUS

= > RXAERE EFEETS
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CSR Strategy

FHIENE

The Core Issue Identification Process

Wb
The Core Issue Identification Process

WRERE

Issue identification
AENATHSRENTEREFRMEAMTE. ERBERER, HSERX TR IRETLEIFIE
FKATW BRI EEEUR AT RENL . SEERMESEE . BERERERMTSEIEXER
F R —RENGER ; BT D ITE PR E T R RABRATW BTN ; EE Q8RR
EELHIRARNA SIS RENER,
CSR-relevant issues are identified according to international standards, the Chinese government’s policies,
major public concerns, similar issues identified by companies in China’s auto industry and relevant industries as
well as the Company’s development plans. Specifically, general issues are identified according to international
standards, the Chinese government’s policies and major public concerns; industrial issues are identified by
analyzing similar issues identified by companies in China’s auto industry and relevant industries; DFM CSR-
specific issues are identified in combination with the Company’s development plans and operating practices.

BHZIRE
Review and determination

XITEE A R R A TR R ERER XA B2 R AN,

The identified CSR-relevant issues are reviewed before DFM CSR-specific issues are determined.

R R5eHER

Prioritization

EXNABBEBFEESEE. IR AIIEN@EAL RIS RENAZEZHIBH. RIE
RN ATEENE” F “WRSEEXTNEEMN MNEER T2 OINERERE, XXEbH
HNN AT STF AT

In order to underscore the importance of CSR-relevant issues, DFM conducted a survey based on an electronic
questionnaire (3,630 valid copies) and 18 interviews among internal and external stakeholders. A matrix of core

issues was created in two dimensions — The Impact on DFM Operations and The Importance for Stakeholders;
issues in the pool of issues were prioritized.
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Core Issues Determined (in a Two-dimensional Matrix)
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Responsibility Planning
K “E” i 2.0

Dongfeng CSR “Nurturing” Plan 2.0
FX B TR OB RN S RELRAREF . REtbkD AR RRERE, BREIE .

DFM’s “Nurturing” Plan 2.0 scientifically and systematically divides Dongfeng’s social responsibility practice system into five major areas
of responsibility, including:

]
EiTEiasE BiITEF=E BERImBXSEE BITNESRE
Fulfilling political Fulfilling economic Fulfilling stakeholder Fulfilling environmental
responsibilities

=

BT arm=RE
Fulfilling public welfare
responsibilities responsibilities

responsibilities responsibilities

A=

Strategic objectives

EERA NI SR EGERR, X
HERELHAINEIM. RS E
ZT5100E ;

Establishing a powerful CSR supporting
system and achieving the culture leading,
strategic orientation and multi-party
collaboration of CSR practice;

HEREWFIER AR B X T
&7 zEN, HIRSFIZEBXD EiE
ANE ;

The CSR culture and practice have
produced a wide influence upon the

stakeholders and obtain their universal
recognition;

FRIRESEH NN FEERAR, 1t
SRERRKTHRGIH IR
Form a competitive sustainable
development system, with the CSR
development level being kept ahead and
continuously upgraded.
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SIEAHHR

CSR Organization

ATMRB(ARENATDTHSEER L), BREUHSHENNER. ATEEMEESFNEESEAHE
NE, FEHRTXIMBEREMNERREFIES, LMHSKETIECHSERL.

The company has formulated Measures of DFM for CSR Management, specified the contents of the CSR planning
management, implementation management and operation evaluation etc, strictly implement external donation
procedure and information reporting system etc. and realize the standardization and systematization of the CSR-
related work.

RIFNASHESRELFERS, HRATEFER. DREEFERSEE, TETEEMFEAELILD,
POEEERFHLFELIF, ARLASTETSRUBENEFIARMBEAESRETRF,

It has set up DFM CSR working committee, with the board chairman and general manager as chief, the Work
Department of the Party Committee as a leading department to be in charge of the CSR-related work, organize the
relevant departments and personnel of various affiliated units to coordinate and advance the CSR-related work.

FRSEEFBRAH
HERETHEZRS EE  AFEFK. REBIS, RE5E1E
BEEE o EHSRETFNA

BY RS [ ST T ARER. (R;z)' MAE AE(FEB)
#h. WS aitEB. %fi‘iﬁ#%%%& BT B R
B, eREENILIER . REEER. T BE. HEEEES

FRRIE TSRS

DNAREREZERI=MNENY, BEREMSREIFNAR
EENE ., FRASHSRETHEDAERERTEZTFER

STRBEEWT . FAT
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— EENFRFRIH S EFRRANAEREI

(W HSHFEERH2018)) Bn—20185F, RXATIIEB R HSFEREBIEH10052HFZEH9

i, HEFERBIEHERSITH7.1. Kaxik “SETFEETE . “CURRRERGAR” . ‘=4
HERWE” | ‘hEHSEESIRER | TEHSESEEERRE EXE; BT, RXQEEE
KARFINGE (PREVTSFFERZH2018)) .

2

EREfIHSSERR
1824 100 3EHES

11

2018 FEHRE7RIL 300 38
HEFEEEBEHES
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CSR involvement

HEFEAEIEE

The internal CSR communication mechanism

KRR B ATEE S RERII BN .

BI@BEs. REERHE. BRFELN, stk
B, FEENEATSRTHATENEYBRR. 2
—7H, BEFTEEUVANFE(HSIERSE)M
(H=REIEHIR), RIRERESY, BHEE

HBESEEH=E.

Dongfeng Motor Corporation continuously improves the
internal communication mechanism of social responsibility.
On the one hand, it holds face-to-face communication with
employees on enterprise development, salary and welfare
and other contents through communication meetings,
situation goal education, interviews and other forms. On the
other hand, it issues the annual Social Responsibility Report
and Social Responsibility Work Bulletin to all units under its
flagship, and discloses the performance of responsibility in a
timely manner and enhances responsibility communication

and information sharing.

SEEINER BN

External CSR communication mechanism

RXNRABRFEINBHSREIEL. —HH, T
i)uﬁ,’]LﬂZ‘*%%xI%E’JEMJ: P M AEERMEF K
AN, FRFNEERE, 2uBai. SRXIVERETH,
SSRGS ; %—EE, R (FBEXRRIRSE), 240
PEASEENARRETSS, FHARREIERR.

DFM continuously enriches external social responsibility
communication methods. On the one hand, on the basis of
improving the communication effect of existing communication
platforms, it makes full use of new technologies such as the Internet,
develop new communication channels, establish diversified and
multi-level communication mechanisms, and strive to achieve
accurate communication; on the other hand, it compiles and
publishes the Report on Precision Poverty Alleviation, participates
in charity exchange exhibitions in China, and produces promotional
films on DFM’s precision poverty alleviation work and retrospective
films celebrating the 5th anniversary of “Dongfeng Seedling Nurturing
Action” have continuously broadened the carriers of responsibility
communication.
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List of stakeholders, expectations and responses
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BLasat

Political Responsibility
HeEERE SExRHEESR

Improve national economy and people’s
livelihood and prosper with the nation




24
A==
Eﬁn/i?m 'fE Political Responsibility

SHAEZRREE

Implement national decision-making deployment

ELPEFE
To implement the measures and actions
of made in China

RRA T REFZ R EFE2025) FrisER
‘CURERIERA O (BIAFWRE BT hRHE
K, IRBEHGRMIT, RRBRFRES—.
WMEifst, MERBEFZESKE. 2018F, K
RED TRk, REBL, FREEREID
SintRE ; ENEEEERIEREESN, T1E
BREMCHINE, RAEERAEZUEE

INEIZEEFE—mhRh i ; RS, D
REREE, Bikss5 “—H K ZiR.

DFM adheres to the strategic requirements of
“improving quality and enhancing efficiency as the
center and promoting industrial transformation and
upgrading” determined by “Made in China 2025”, and
always insists on getting stronger and better, quality first
and benefit priority, and always insists on high quality
management. In 2017, DFM was devoted to product
upgrading, brand development, and high-end product
structure development. It focused efforts to cultivate
the ability of independent business development, create
new advantages of commercial vehicles, enhance the
core ability of independently developed passenger
vehicles, and consolidate the status of the first brand of
military vehicles; it kept optimizing the structure of the
cause, and strengthening the international layout, and
actively participated “the Belt and Road” construction.

EEFREE

Comprehensively deepened the reform

2018F, RMABEEENRFTR, ESEMESKERSEXT
RCEB W ERNAHBER, U “SRRE QMR AIMF,
IERRSE TIERVBERERS, RENE. HEHES.

In 2018, DFM comprehensively implemented the guidelines and policies of
the Central Committee of the Party, the State Council and the State Asset
Management Commission of the State Council on deepening the reform of
state-owned enterprises. With “breaking through the bottleneck of reform
and innovation” as the starting point, DFM strengthened the organizational
leadership of deepening the reform, coordinated and promoted the
implementation.

FXNABEATH ‘=" SBBRTE, 2EHTHASME
T REFEAHEI TR, - HEXERRIATHIRIREED B
B3z, R FNEMER L e e a Fra i .
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IRz El 2RISR RBER
Measures and actions to respond to the development
policies of the national automobile industry

RNRABTNAEZRL(AEF W HKBRREIL ) NEXK,

MR ‘B R, 20185, RN TR AL
1, Btk e, MM mInREL, H=EN
DFM earnestly implemented the requirements of the Medium-
and Long-term Development Plan of the Automobile Industry
and sped up the “five modernizations” layout. In 2018, DFM
further optimized its technological route and launched more

electrified, intelligent and networked products, gradually forming
a sharing mode.

RE
Lightweight

=8

Baiit
Electrified

KIEX L BeeL
Connected Intelligent

BLREIS
Political Construction

FXABRERFUINEFHIAPESRLEEXERE
MRS, RAFIBMETIABEHE, FEIEERIA
TRV R SERFFAMLRAVARIRE, INEEX ‘PR
W RERERENE SIS, ENRETFREEE
BT, AL =AML, —DRE E S BiREMIER
SRIRIE,

The Party Committee of DFM adhered to Xi Jinping’s guiding
ideology of socialism with Chinese characteristics in the new era,
studied and implemented the spirit of the Nineteenth National
Congress of the Party, firmly grasped the general requirements
of the Party’s construction in the new era and the organizational
line of the Party in the new era, conscientiously carried out the
tasks of “Year of Promoting the Party Construction Quality in
Central Enterprises” and significantly improved the quality of Party
building, providing a strong guarantee for achieving the goal of
“three with leading position and one taking the lead”.

RNABRIRZETFERNFE, IZAT “Eazig.
PRZIE WIERR, 2P UBE T BEZHNEEMT
S IERRAIRIR. EEATIARISITRIEARR, SN
TREZTERHEL. et B,

It established a platform for large-scale Party building work,
formed a “horizontal to side, vertical to bottom” working system,
building a comprehensive system of ensuring the Party’s overall
leadership, strengthening Party building, and strictly administering
the Party’s operation in an all-round way, and realizing the
institutionalization, standardization and normalization of Party
building work.

FRXAB2018FERHR BT AL BR AT LB = BRI E
MRERINZT, HiHREL108E MR, H45
UM ERFE RN, Ri24HRNIXIEFIS217 5%

12818H, RRATREHR KTFEERTIITIRE K
B EFBA0RFALLRERE, INBRITIIEF2H
ICHIEEHIE,
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S T E R

Promoting the Auto Power Strategy

BUFRIXZN

Innovation-driven

B eIk IS SCiE SR

Implementation of Independent Innovation Strategy

AT CIFIRALES, 2018FEARNATEME—KAI2017 - 2018FER LK E “ER BT ARFOIFMN”
A, BHEFSE M, METWE=2., NEREEREER, BEFWROENIFEREF. FIBaenRE
T, FERRERR. R, SEhsTkItiE, 2018FLIFHALRISEHET0,396, FILIE28.5%, mh=
5.6%, FEITIET,

It adhered to the strategy of independent innovation drive. DFM ranked 11th in the overall ranking and third in the
industry in the biannual “Evaluation of the National Enterprise Technology Center” under the National Development
and Reform Commission (NDRC) from 2017 to 2018. DFM strengthened the construction of self-owned brands and
continuously improved the core competence of self-owned businesses. It sped up the transformation of old and new
kinetic energy, and among new energy vehicles, its electric, hybrid and hydrogen powered vehicles developed hand in

hand. In 2018, it sold 70,396 units of new energy vehicles, up 28.5% year on year, with a market share of 5.6%, ranking
seventh in the industry.

2018 FERHFOIH TIER

Progress of Science and Technology Innovation in 2018

20185, KM ATRLALIZRBATRBINERISSIMNR R THENEXR, FEEHESW. B, B
oo MERE. HENTIE, ROBEHEMRAR . FIERAHR, REESS ‘R REEE, MEkATX
FORLRINA o

In 2018, in accordance with the overall deployment of the Company’s development and the requirements for scientific
and technological work, DFM’s scientific and technological front continued to promote lightweight, electrified, intelligent,
networked and shared products, vigorously promoted basic technology and forward-looking technology research, and
closely focused on the development trend of “five modernizations” of the industry, strengthened technical research and
application of results.

EIRER 2018 2017 2016 2015
BHEN () 10848 9056 7250 6156
BRI LEREE(F) 282 36 33 33

MEAR¥E(F) 10230 9842 10119 9907
HRAR G RAIELE) 6.8% 6.12% 6.06% 5.86%
MrRSRREkRAHBZLH(127T) 123.36 113.47 91.58 84.06

FHLEMEES Y (127T) 190.4 17717 190.70 192.71
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EAXEFIRE

Major Innovation Projects

SRR % EF5GHIEREME BN HRRFT—REEB IR
NEFFaREERL B RERAMFTTE N KERAFER K FAAL

X B ESRAEEERER s e L o S8 H T
e tepR o FORREE IR ARRIN G B FEIERENTR

&R

R&D Center

RXUAEERABRATRAHL (&R “BARFL ) ERNATAER Mt RIVEEER], RERKNRE. WEER. 5
SREMBXEBAENERE “CldEAFL", RERBEENMAENER LR, BRSETWE—ERSE 8t
SERAT IFeINEM", 20185FK, MILAR2764 AN, SRR RAE. ERBEFE. SRR M. FAF
DEBFF “BOA—A. FFR—R. IA—R" PR A, SGRERFHHE KRN A TRIASREL

The Technology Center of Dongfeng Motor Corporation (hereinafter referred to as “Technology Center”) is an important department of
new product development of DFM. It is a national “enterprise technology center” recognized by the National Development and Reform
Commission, the Ministry of Finance, the General Administration of Taxation and the General Administration of Customs. It is a national
scientific research institute recognized by the Ministry of Science and Technology, and one of the first national-level “overseas high-level
talent innovation and entrepreneurship bases” in the automotive industry. At the end of 2018, it had 2,764 employees. The Technology
Center adheres to the product development policy of “improving one generation, developing one generation and pre-research one

generation”, and has won the National Science and Technology Progress Award and DFM’s Special Prize for Science and Technology
Progress for many times. Its business scope covers passenger cars, military off-road vehicles, new energy and power assembly.

FHZ AR EE

Remarkable Results of Scientific and Technological Innovation
ERERXZLGBN(EREWREAFLH2017—2018FFNER) B, RRQEED03.673, MABFEEEEN N
75, H1B4sRBUHNEE 1R, mAFETIHIEES.

According to the evaluation results of the National Enterprise Technology Center from 2017 to 2018 issued by the National Development

and Reform Commission, DFM scored 93.6 points with excellent comprehensive capability of technological innovation, ranking 11th
among 1,345 enterprises and 3rd in the automobile industry.

118308, AR EIFETRITFL (£ ) £ LigtIFHithL0BhRmE, o
REERIT. ERHFHRIT ERRERRITRITIEETRR, BEREMNER
MBEERESERET R, ZTODBRARSRAEZNAFERRIT, K
RGELREAAFIMERAE . GeEMEAE. AT IZLIREE
AT S AR D
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BEmh%

Independent Brands

2018%F, RXAEEFABRATIEERELIMHE122.060W, UETWEN. BEEBHAERELK T “1+27 @R
Si&B (X RE+FTLmhE . Emmhd ). BERMAEDEFR T EXXE. FRXIT. RRXSHIERNEROABE
@, BETEENDDSAMERESRES.

In 2018, Dongfeng Motor Corporation achieved its own brand sales of 1.2205 million vehicles, ranking fourth in the industry. In the
aspect of independent commercial vehicles, and forming a “1 + 2” brand business pattern (Dongfeng + Chenglong and Huashen).

In terms of independent passenger vehicles, it formed four independent brands, namely Dongfeng Fengshen, Dongfeng Fengxing,
Dongfeng Fengguang and Dongfeng Venucia. They have the R&D and production capability of vehicles and power assemblies.

RRXFEIX5

ErEtE) « 20185108318

RN . RBISUY, $B5#1.51/2.0Tk s, Copueis
BRSFEH — B RERRS.

F RN EFT—AXT

ErERTE) . 2018598 25H

RGN . RSV, BEReMHemhNEE—1.6T
Rof L AL ZE6IR B EiRes, NERMIZH,
UATERZE, EEEENALES. KENMNREE
. FEREUS=ZST—5, AREELTHIIN,

FEXBRT60

FrERtE) . 2018118 16H

RGN NEISWY, RABREGRFRIHES, &
H1BLEARRS KN, ILA5IEFHIRFEFCVTLR
LikE, F NS EFEER N ERERNS.08T
REKEZ1E.

RXXAITTS

ErhdE . 2018598168

RGN STRERSUY, $B#1.5T, 1.8THI1.6TDR S
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Implementing the Precision Poverty Alleviation Strategy

RNATHRR BB =F 17501tk
Three-year Action Plan of DFM for Poverty Alleviation Campaign

55 F48 Guiding Ideology

UIEFSBIEHH R ESSt 2T XBEHRA+IREHAES, BRERMELEPR. ESRXTHRRBIEANRE
Z, RATEPREWVHKATFLRPRIANEREN, BFSERBBERREARSE, EREET R B AmEIRIIE
MEPkEY, TDSRISSR e DAL SR T R A TR SRS (T RAOERp B, SRECRASE), BEEBH. IR HERR, LB
DT BILERIESE, ENERKRIEXMRIR, #HiR2020F 2 EHT AR AT IREL, A2 AR AT (7 &l .

Guided by General Secretary Xi Jinping’s socialist ideology with Chinese characteristics in the new era and the spirit of the
Nineteenth National Congress of the CPC, we should resolutely implement the decision-making and deployment of the CPC
Central Committee and the State Council on poverty alleviation, deeply understand the valuable experience accumulated
in the practice of poverty alleviation by central enterprises, adhere to the basic strategy of precision poverty alleviation and
accurately grasp difficulties and challenges facing the poverty alleviation campaign. We should earnestly strengthen our sense
of responsibility and mission to support the poverty alleviation campaign, highlight the problem orientation, make further efforts,
increase investment and implement precise policies, so as to take stronger actions and more solid measures to promote poverty
alleviation in designated poverty-stricken areas and ensure a comprehensive victory of the poverty alleviation campaign in 2020
and lay a good foundation for the implementation of the strategy of rural revitalization.

T {EB %5 Working Objectives

BEZFNEN, T —MAR AR EAER BT,
Through three years of efforts, we aim to achieve the goals of “one system”, “two guarantees” and “three satisfactions”.

PIFRAIRER O BORE . BllRR . BERRAER, THABESEl. S HNE . £Ef. Rt =
PEHEESSHRABER, KRERASENERKRAKR.

HIREI20205F, ABERKRMX (TFE Tl PRATENBFIEX (RHE. TEE. fag.

8. BEREZENERLKRZE ) 2MBUHRE KWE B, AEESPXOEX) FR

1ang HIARINE 2T . (REUREMBHEHFIESE .
=NBE

BN DA R F T BRA R I R AR, $EIBIS 0. PASBAE,

LTS R S NREERHE EREERHE
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{E53LHE Task Arrange

IERERETAE, AR R BRI HIRIR(RE
Strengthening basic work to provide a strong guarantee
for the poverty alleviation campaign

INSEXKRR TAFAFRAIAL TR S
Strengthening the optimization and leadership of the
poverty alleviation system

IEENERRA M XERE ST
Strengthening the investigation, supervision and
inspection of designated poverty alleviation areas

IEFR R AR R T-EBA R

Fostering a team of well-trained cadres for poverty
alleviation

MAKBZBRERN

HEHEIRTIET(E, AL KEKRSLZFEEIRE

Promoting innovative work to lay a solid foundation for
effective and long-term poverty alleviation

ENLMRTIRE T

Focusing on boosting morale and supporting education

IAFARRAIE

Strengthening industrialized poverty alleviation

RN AR

Promoting employment related poverty alleviation

HEHEEERR

Increasing investment in poverty alleviation funds Promoting poverty alleviation concerning e-commerce

FRER TUFEERERETHAIE
Developing special governance on style of work in the
field of poverty alleviation

EIERIFSE, BshS SRR TR
Creating a good atmosphere and mobilizing the initiative
of participating in the work of poverty alleviation

FRRSLH

Poverty alleviation practices

20185, RNATIAESTY . BAIELIAFLBICATFRAMBNERZICA, BERKRATLEEARIEENELE
155, HL0EH, 2FEHRANKRES3565.50 70, HHSINKREE53.0557T, BEAEETFE73A, FHilAAR
255 N, MIFNAEHERAM XK~ Mm467.95 7T, BHMTHRESRKER FIXA2018FEERKRRERF. FEX
A TEESHRKEBRARNS/INEFFRIN2018FHRBEfEREKR TIEEZFIRE “BIF” M.

In 2018, DFM earnestly studied and implemented General Secretary Xi Jinping’s important exposition on poverty alleviation and tackling
key problems, and took the work of poverty alleviation at designated points as an important political task of the Company, and steadily
promoted it. It invested a total of 35.655 million yuan in poverty alleviation funds throughout the year, helped to introduce 0.5305 million
yuan of poverty alleviation funds, trained 73 grass-roots cadres and 255 technicians, purchased and helped sell 4.679 million yuan of

agricultural products in poverty-stricken areas, excelling the designated poverty alleviation responsibility target set by the State Council
Leading Group Office of Poverty Alleviation and Development in 2018.
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2018 FHRNAE] “BERR” 2IFER—K

Overall Situation of DFM’s “Precision Poverty Alleviation” in 2018
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R
DFM strove to support Tibet

RRNABHERET “XEAR" ORRES, R "AREMH. AERMH, REEHER. XHERE HIER
W, eUFrERE IS, MFIRRERINE, ?:MXEﬁﬁF FLSLBRUbIERIER T(F, BIAORER. [TAEM
BEMZNERE. HERENRENE. 2018FANAT DS HIEN RS ( FLWIFE ) 192555 7T,

DFM continued to maintain a positive attitude of “developing Tibet with responsibility”. In accordance with the working principles of “tilting
to the people’s livelihood, to the grass-roots level, highlighting intellectual support for Tibet and cultural propaganda”, DFM innovated
the working mechanism of supporting Tibet, scientifically selected projects for supporting Tibet, continuously increased the efforts of
supporting Tibet, firmly and effectively promoted the work of supporting Tibet, and helped economic development, social stability and
improvement of people’s livelihood in Gongjue County and Jiangda County. In 2018, DFM’s aids to Changdu City (including physical
equivalent) amounted to 19.25 million yuan.

2018598, FNABREIRE., REBICEFRMELFESM ‘R
BV DPERR R IR REiE, iEahHEE), FRBERLE T RE
PR AFETHBRS. ERTEERS. PREUKRE. R
TN TR A RSN BN, FHEbA N SRS A
RIERLIEEN, BIE2simAB R+

7=
DFM vigorously aided Xinjiang

RRABFRE “FH—REF. HE—H{EN. BE—LRE" (ES, BUITFEFRE. RENE. ERRE.
BEIE. FHEE%@;R&TIV&H%%, et TSI e K RMREAS.

DFM upholds the concept of “driving economy in an area, enriching a group of people and promoting stability in one area”, and

promotes the economic and social development and national unity of Keping County through the joint efforts of poverty alleviation
measures such as maintaining stability, improving people’s livelihood, grass-roots Party building, education support, and industrial
development.

2018108, FRABRERBIC. BISEERERTARNA ST
SRETFRS/NAZIFE T RETHERK R TIF.
ERNASMUREF DG, BERXERERESRATALMN
B, ITEMTHME. FhiE. HEFR, SIAMERBFALY
AT, BRTeeoRBIMBIEETRMI R, HFRITENBEX
5786J37T,
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EiE
DFM made efforts to support Guangxi %

RNRABIERERBENEENFE, BIMTFERRAELD., TRAEEIR, EEEHRDIIRA “MEsL{ESE” T
EBE, FELMR, KNDEARUARSERI, BEE “Emt” 726 Em" 2% %T, NERIFRAMI. 2018
F, IASLE20MREN SRR EE, 2EADR2017FEH954400 RV EI27400 A, B27000 NIZIRERA .

DFM regarded poverty alleviation through Party building as a starting point. Through the building of grassroots Party organizations and
Party members’ teams, it jointly promoted the working idea of “grasping both ends and promoting the middle” in poverty alleviation,
combined reality, vigorously developed modern characteristic agriculture, gradually transformed “blood-transfusion” poverty alleviation
into “blood-making” poverty alleviation, and achieved good effectiveness of poverty alleviation. In 2018, 20 impoverished villages in
Mashan County of Guangxi got rid of the title of poverty-stricken areas, where the population of impoverished people decreased from
54,400 in 2017 to 27,400, with 27,000 people lifted out of poverty.

2018F 118, RRABEERK., REBICELENFHNRN T
mTmIUE, EMERRENEEXRREFEESLEEE
5o RNEKR RGBT HER “TIETR", BEREF ISR
HERA. EHERAEFRER. ERREARHETRA.
EBHETAIARREFRIEIFRR, RBREEKR. REK
R, BERR. FURRMIXURERE-RIEERRERE, &
EHSEFHSREMRENE L, BUST —ERL.

AR TE
DFM made great efforts to nurture Hubei %

EXRATLL ERELIR” ik, mBiltEE. XILE. BEmilhiEEEs5BEKR. ‘616" T "=REXY
R’ EHEKIE, BIFRFUKR. HEKR. R, BERRTE "KRAEE RS, FEBBIRRIIR
ZFtarE.

DFM took “Nurturing Hubei Project” as the carrier, and participated in precision poverty alleviation, “616” Project and “Three Gorges
Reservoir Area Immigration” in Fangxian County, Xingshan County, Enshi City and Wufeng County of Hubei Province. Through carrying
out “poverty alleviation package” services such as poverty alleviation through efforts in aspects of Party building, the people’s livelihood,

medical care, the industry, education and culture, DFM continued to help Hubei Province win the poverty alleviation campaign and
achieve economic and social development.

2018F11H, FRABIRERE. LEBICENTELTHRREEAR
APItEEELA S FRERRBAEE.

20185, FRRATMBERNKABE130H 7T, HEHHFIAR.
SoE HERMRMEIR . BIRASGFRLFET AFENRER
X, AEFEWRRES ; BIEESFSAER. 455
NXERNXEZRENE, TEEMRBERRIESAHERSKE.
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Economic Responsibility
Bt SigitaE

Nurture industrial economy and
develop with the market




36

=
QJ: I}Z 'fE Economic Responsibility

EBR~IRERE

Preservation and appreciation of state assets

RIS EE

Risk control

20185, RN ATENHEHEANNEERARZRMIL, BIUEHNCEEEAINLELESIEH, FHEEM
MUK ERHE, RIRREXGEERETAESHENNA, FEFREXESEBTEFESREEAZTEXED, 1R
%Tﬂ\lﬂﬁiﬂﬁiﬂmﬁﬁ%\%i&ﬁ?&ii B ERITEN, BT SMXRMEE, BEXEEERRIN—R5IER, B
MptEd X, BiFtbEITHSRE.

In 2018, DFM focused on promoting the construction and optimization of comprehensive risk management system, effectively promoted
the full implementation and promotion of risk management in the Company, continuously improved and optimized the risk management
system, actively explored the application of risk management tools and methods, continuously carried out risk management assessment
and supervised and tracked the major and important risks, and explored collaborative auditing to pay attention to major potential risks,
and linked compliance evaluation to reveal compliance risks and problems. Through a series of measures of risk management, DFM
effectively prevented and controlled enterprise risks and better fulfilled social responsibility.

FXNABSHITELBRZRAR

Communication and Exchange Meeting between DFM and the National Audit Office

[RIEI8ER

Anti-corruption and clean government

20185, RN ABUIEFHNAHEFEESENTENES, RANFIBMRZHNTNIAFPREZ T XES.
REWZTNREEZR TFRESEEWEH, MRELERARSMER, BIHREY, FTEIENE, BETS
HEHREXRBERRIMRBMIE, AaaFl g REHRT BRI EERE.

In 2018, the Discipline Committee of the Party Committee of DFM, guided by Xi Jinping’s socialist ideology with Chinese characteristics
in the new era, studied and carried through the spirit of the Nineteenth National Congress of the CPC, the Second Plenary Session of
Central Committee for Discipline Inspection, and the Work Conference on Party Conduct and Clean Government Construction in Central
Enterprises, strictly implemented the requirements of Party management, adhered to political responsibilities and strictly adhered to
political rule, unswervingly promoted the construction of a clean and honest Party conduct and anti-corruption work, providing a strong
political guarantee for the development of the Company’s cause.
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Market development

20185, EIAETW MTEBEMBNFET, FNASLFHERES383.085W, HHEMERETILE ", KEHRE
FERET, FIEERACTIES R, PSSR EELIER.3%, REMIBET7.6% ; EEEBHEZABELLTE
5.3%, “hINZEFA" FLETFF4.2%, B RERTE28IMED M. BIFTRERE FARNMNIUSIRHMES.

In 2018, amid the more-than-expected downturn of the automobile industry, DFM sold 3,830,800 units of automobiles annually, ranking
second in the industry in terms of production and marketing scale. Its operating quality continued to improve, with its profit margin up
by 0.7 percentage points, net profit attributable to its parent company up by 9.3% and unit-automobile profit up by 7.6%; management
expenses and sales expenses down by 5.3%, “five expenses” down by 4.2% and asset-liability ratio down by 2.8 percentage points.
DFM well accomplished the target tasks issued by the SASAC in 2018.

ETANEREERA G ESERFEX, LMM EHEASE, BIRDMRBK LN, BEEPTREAE, Fk
BIFT A= MR, 2018FFNEERITHE4397H, WD HiatkhEA U16 7%. EHH8-128 8 B in b8 ERESRK20%,
FeRgiBdt, &R, iIME, 17, ki, @L%d&ﬁﬁﬁtu HERMEILRT3%, RN R, FEHE, 2,
L, 7, WREXIGBEEHERE.

Dongfeng Commercial Vehicles Co Ltd. (DFCV) precisely tapped customer demand, took value marketing as the guidance, and
developed innovative products by fully studying policies and regulations and combining customer demand characteristics. In 2018, it
sold 4,397 car trailers, with a market share of 16.7%. From August to December, its market share continued to break through 20%,
forming six major sales areas in Hubei, Chongging, Jiangxi, Jiangsu, Shanghai and Fujian, with sales contribution of 73%. At the same
time, Guangdong, Beijing, Tianjin and Hebei, Anhui, Zhejiang, Liaoning, Shandong and other regions also made effective breakthroughs.

ETFHPERKAETWHEOBRASRY B/ hn, BEERWMEHE, TETPHRAHIHEE. UKEAKETZIZ
L, RARERZHERE. AFRER. EEHRRSER, SAMSEKRKER O, BHUSRENSERS, 15K
BAMXETHG. SERNEI “3+3+N” miaIR, HEHAKREHEXE (BF). [WRRAI/REH. EZ . .
RER ) SRS TH ISR

China Dongfeng Motor Industry Imp. & Exp. Co., Ltd. expanded its overseas market, nurtured a market size of 10,000 units of vehicles
and built market clusters of over 1,000 units. Taking the regional strategic market as the core, it made a thorough study of the market
environment, user needs, marketing and service modes, and worked with local partners to promote the rational allocation of resources
between the two sides, so as to create a regional market of 10,000 vehicles. Combining with the current situation of DFM’s overseas

“3 + 3 + N” market, it promoted strategic market breakthroughs in five major marketing regions (Chile, Algeria/Tunisia, Russia, Indonesia,
and Iran).

BE(IH! BARK) B=F198%
P, FEBEERE. KEFKE. &
RARWEEEM, FERIKEXX
HEmhEE ER SR, MRX RAEE
8. NERENTIE.
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RIS 2R R

Promoted the development of local economy

AL e

Localized employment
#1-2018F12831H, RXAT
M ARSEAIETRA, 2018
FIRMFA 19208 A, Kitbik e
REE1/998% o

As of December 31, 2018, the total
number of employees in DFM was
more than 150,000. In 2018, it had
19,208 new employees, with local
employees accounting for 98%.

6R6H, FNABAEHERSATEIRA

On June 6, the personnel sharing service hall of DFM was officially put into operation

At RE

Localized procurement

FET BN B PR E B RASIRMIEHIA AR, BN EERRTL, BFARthEN AR EELLs), HEahimiEs
MR AEARIIR . 2T, 2018FEARMNHNEEESL#B30%, HEEEBIT40%,

Zhengzhou Nissan Automobile Co., Ltd. actively promoted nearby procurement, improved the proportion of local suppliers through
optimization of supplier system, and promoted long-distance suppliers to set up local factories. Through all these efforts, the number of
localized suppliers accounted for more than 30% in 2018, and the supply volume exceeded 40%.



DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2018 RDIZFEEREBIRAS & HHRS

4

ETRENEEREERATREHF R T ( ORACEMBHEFUEENE), FHEBIZRIZHELEAM R IIE,
ZUELE=FNEFHIF, HEEFRL200FTHLMENME~, EBF-HESHFTE LHITHIS3.3%ESE!
89.4%. EEFHEHITET, FNEENMRFENEFERKGRER, H=HVBFe, EARNENEFENLUESE
WEARIELS]

Dongfeng Renault Automobile Co., Ltd. compiled and issued the DRAC Parts Localization Management Method and implemented
localized procurement in strict accordance with the system. After three consecutive years of efforts, about 200 parts of Kadjar were
produced domestically, increasing the localization rate to 89.4% from 83.3% when the model was first launched. In the process of
localization, Dongfeng Renault cooperated with Dongfeng Nissan to make joint proposals, share supplier platform, and enhance
suppliers’ competitiveness to increase the proportion of localized parts.

TE NARNABESEEIRA SRR At R Z &8 IASLI ARG, ShlmalUXIEIsHiXEES (M
RNIIFFIERKX ) —ie, EEBIFR/ESIE, 2018FEENaFH 1258 NIk, Attbit RIWIFRIALIS.4%.

Dongfeng Yulong Automobile Co., Ltd. actively promoted supplier localization investment to build factories in order to achieve localized
procurement. Together with the Management Committee of Linjiang High-tech Zone in Xiaoshan District of Hangzhou (now Dajiangdong

Industrial Agglomeration Area), and with the government’s efforts to attract investment, the Company created 1,258 new jobs in 2018.
Its localized procurement rate reached 93.4%.

ETRXMMNAEBIRR IR EELNNENBERLE, BEDRFR, EEMRNB—AUREE.,
ZABRAEXRWEESFAEENTS|S. MRSFSEFRARAMMUEELF, MHEFTINRERE, BMTS
MABES, BEBBUENNITHIAFTNR. ZATHBERMERS | SWE LR LAt E~HNE2R, BBEURE
e At E PRI N 25K . AHRMGAT SRYEEALLHIH20.22%i2&E22.19%,

Dongfeng Liuzhou Automobile Co., Ltd. encouraged and promoted powerful suppliers to build factories around, shortened logistics
radius, and promoted the transformation of supply chain integration mode. Its passenger vehicle purchasing department carried
out localization matching work by means of matching share guidance and strategic cooperation, optimized production and logistics
management, improved order response ability, and could respond to market demand agilely. Its commercial vehicle purchasing
department achieved localization of two suppliers through guiding the purchase of land and building factories, and achieved localization
of another two suppliers through leasing of plants. Its proportion of local purchases increased from 20.22% to 22.19%.
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HHEPMLIEE

Promoting International Operation

—BIUENBI W XIFEKSEHE

Establishing the regional joint marketing model of DFM’s overseas business

UIMELIHIRRX G DA . m3E. &R FEM. KT, KERAKXXE, RERXEG/N MG, 7R, Kbt
BIE, MERE. AARE, HEHXKERZERE, SUXEZE, REEH. EEEK.

R BINDIG, IEERWETS, FTETIRRHIAER
Deeply expanding the overseas market, fostering a market size of 10,000 units of vehicles, and building market
clusters of over 1,000 units

DI GRS iz izl SARMWEFEKERON T, BENSRRENSEERS, TEXE WX Mz,
AXREBEXEAEHHREK, SFUEEFSEIMEHR, &S, FREAAHENAIES RS
N, WREAIL /=i, ENfeminNIFEehEt SE I HRNRESF.

—TEREFR, HBHASEH, AR

Creating star products, promoting combination marketing and promoting product strength

PUEXT MK TN . BAREMAINST, BFHEIIMERMESED . BRRIRIIEME. HIHANEN MR
flistt, TIEBIMNEEF M@,

— BAMBERSEHEXE, EEEIMIERRSZUESEN

Strengthening network construction and marketing support to cultivate core competitiveness of overseas sales and services

IMRBIMEERS FANRER, BEXEEREEMNE. BEIE, HBARMEN  MEBEXENERE, T
REZFENENEN, UUAMREREME ; @7 XEEEF0, RBAERAMNREY, NRMIZINEE .

— KRG EHEET RmhERRER

Strengthening regional marketing promotion and brand image building

ERXEEHEITL, MK “ERX REEBIMIEENE. RIEMHFE, BRNESHINEEREL R

K, ERAHET ‘AN REEBIMINIRESEESE, BHARNGENERTS.

— R NERE . ST SMSRISIRSIE

Promoting strategic cooperation in value chain and diversified business areas

EHENERNHIE. R, ¥R, /. HERIRS. BENEKEZ T SMENEIE, BERNXEL

EHEFRRNGEZURERMMCZERENINETT, SHITERKAENSERKHR mHERAEMBIEHEE A,
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Maintenance of market order

FEEM
Law-abiding compliance

ZHEBRRE, GHERERE. BREEZRGETE. 2560, SBIE. FEBEN
LAREBIR, ARNASEEEREEERIMF.

Alarm bells are always sounding to ensure safety and compliance management promotes development.
Focusing on the overall goal of building a state-owned enterprise governed by law with perfect governance,
compliance, standardized management and good faith, DFM comprehensively promoted the construction of
the rule of law.

20185, FRNABZEHEF KD (FXSEEAERAT R EERRABI T EAZRE—
SREARELNE ) (FRAEEAERATRERINEERDE ) (FRAEEAERATIER
UHDRAEENE) FERBE, E—SHEDT R EREENSNNIEE. B, BE(PRE
WEMEEES| (R47 )G, AELIAEEBENENIAR, WERA12RBEESUSEEH
AWSHRFEREMMEEHIT T B, SIEFET T (FNAEERBRASNEEHSIIEE ).

In 2018, the Company formulated and promulgated laws such as the Measures for Implementing the
Responsibility of the Principal Person in Charge of Enterprises of Dongfeng Motor Corporation to Perform the
Responsibility of the First Responsible Person for Promoting the Construction of the Rule of Law, the Measures
for the Management of Lawyers of Dongfeng Motor Corporation and the Measures for the Management of
Legal Disputes Cases of Dongfeng Motor Corporation, which further promoted the compliance of corporate
legal management. At the same time, with the promulgation of Guidelines for Compliance Management of
Central Enterprises (Trial Implementation), the Company took automobile marketing as the breakthrough point,
and investigated the current situation of automobile marketing business and the risk of legal compliance of the
Group’s 12 automobile units, and formulated and published Guidelines for Compliance of Automobile Marketing
of Dongfeng Motor Corporation.

20185, ANABSEREEARIOMERETRFIE (BMME ), Rit400RASS. FRABRA
thORE22HER TFRIRFI2EIE AT ), FRIEENNREI6H, HiIAZIA300AIK.
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NFES

Fair competition

ETRXBEAEERA TN EEBAEE X TAEIEENE— RS, WRTHBESEHHENZ
ENEEREX, MLEBXHEE ; IEXLmAF¥. AE. A2FNESEER. BEEBEZZIE, TEE
BHEEBREETRM FAREHEEER, FUTKENAEAATEEZHEE.

Dongfeng Yulong Automobile Co., Ltd. has the obligation to uniquely conduct authorized sales in the distributor’s
jurisdiction, to ensure that no other distributor enters the authorized distributor’s jurisdiction and to prevent cross-
regional sales; fair and open business policies and monthly sales promotion assessment mechanism ensured

promotion policies under the same target conditions and published national distributors in the form of work contact
sheet.

MEEE

Honesty and credit management

FXATNEWEEBSEIASEZEINEMmZ £, BFIBLTENTHEN. FEVEERHE, ™
BEGEN, RBHREWASRESEERN ; FRHEELE, CEEY 7RI AFEET
E, KE5RIKTHNEE, ARBEREIZEMENEIRTET TENDNHRE, L, REE
RN EFIFK, X TEMBEIRISERMES KT ithREHEENRSIIEE.

The Company’s business philosophy is based on legitimate compliance and abides by the code of conduct of
honesty and trustworthiness. In the aspect of enterprise management, the Company pays taxes strictly according to
law, and has not defaulted on business tax, such as enterprise income tax. In the aspect of internal management, it
has established a comprehensive enterprise personnel management system, signed labor contracts with employees
according to law, and provided perfect labor security for enterprise employees in accordance with the provisions of
national law. In addition, the Company actively responds to customer demands, and can provide timely satisfactory
service and reply to all kinds of problems it encounters.

ENRKBFRAEASE(EREENE)NESERTHREBEZIMNITIE, SRBLORNRERIT ; &K
RBEFIREREHOEEMEE, TEEAENEETHER, B 7 RWRETFANRIFLSR, FERIEE
MRy, EERSFEI K& ‘FEREER" Bl AR,
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Incorruptible management

ETRNERAEASEEEERTRT, MBI SHREER, BRSMFISHEXNER, YREIHRSER. USE
B USRRAZREZICK, LUERZBEBRIIEER, ABERITH, SHMENTEKS . 2RIBIA. EMRIHEL. WISEHiR,

— RSEABWNSESE, T “AEE HEE. 2018FERNAIZRCELSEBEIHERE72(E, LE(T)
MAERIO0MF, ETHEF, WPBA, HPEEEAD68A, ATZRLCEHzHESHL "IN AE" AIES572 0K,
Hep, £— Z. =, WS SED5)881.5%. 15.7%. 2.4%. 0.3%.,

—REESTENEE, MEEXFG. RINFRS SWUSEINAE, BRT SERWSSEESRER], FHH
ET(FENAEEABRAT SECWSERNE ), RMUASTHRFREFNEWEINARE, FalTEARkXS
EARY REFMBEXRNUAR. IR “MEW TIalE, SRLCE2FHELMBWERMG61HE, L980A. FIET
(1052 “TeeE” ABINHISSEREI ), AN A B RNERBEEIRAIREW T ERIEMES

— IBERNEEZIREEYE, B “TEE" MNAR. ARFR ‘TS0, BREAL BREBZRANRR
&, AL ANXBINES5EMR, HiME ‘8" £8E, HISRIFIR. B TAER018FERMBEARSE, 10
RIBLEFHBERGHTTER, BE6RBKINBUBA TETHERS.

——The Company resolutely fought against corruption, forming a deterrent of “not daring to corrupt”. In 2018, the disciplinary committees
at all levels of DFM accepted 672 letters and visits, handled 460 clues, started investigations on 71 cases, and punished 95 people, of
which 68 received Party disciplines. The disciplinary committees at all levels of the Company handled 572 people with the “four forms” of
supervision and discipline. Among them, the first, second, third and fourth forms accounted for 81.5%, 15.7%, 2.4% and 0.3% respectively.

—— The Company focused on supervision in key areas and strengthened source prevention. It actively carried out special management
of advertising business, clarified the main responsibility department of advertising business management, and formulated the Dongfeng
Motor Corporation Advertising Business Management Regulations. It deepened the special management of enterprises by relatives
of leading cadres, by expanding the scope of governance from the original senior managers to all key positions. The disciplinary
committees at all levels investigated and dealt with 61 cases of micro-corruption and 80 people throughout the year. The Company
also formulated the Opinions on the Implementation of the System and Mechanism of “Can’t Corrupt”, which has become a standard
document for the construction of a clean and honest Party conduct and anti-corruption work of the Company.

— The Company strengthened the propaganda and education of Party conduct and clean government construction, and enhanced
the consciousness of “not wanting to corrupt”. It organized and carried out the knowledge contest on Party style and clean government
construction themed “cherishing the first intention, and becoming honest practitioners”, with a total of 300,000 people having answered
questions online and covering all “senior managers”, achieving good results. The Company held a warning education conference in 2018, at
which 10 typical cases of violation of discipline and law were notified and 6 inspected units were urged to hold a warning education conference.
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Stakeholder Responsibility
HENmAEXRE 52K

Benefit Stakeholders and Grow Together
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mEEFEXK

To meet customer needs

R

High quality products

AXNZEZTENERNRSEERAR, BEREBULMEAXIER, —IIAEFRERER, ABREN. L. X
13, $iE. §H. RSESIMUDEERN, AHMREASTHTNREKE, hFasrFRERETSENNE R,
DFM has established the quality management system of the whole value chain, which always focuses on customers, starts from the

needs of customers, and makes full efforts in all aspects of commodity planning, R&D, procurement, manufacturing, marketing and
service, to constantly improve the quality of each link, and aim to provide customers with high-quality products.

FErFRESE

Pay attention to the quality of products
FETFEXRBEATDESFH—REXKAEAXT EIEE T WindLink3. OA TEEEENERSE, WBIESHREIIERETIY
BHREIBER, KEEFAMES, BRAFERSTDOES, LRITEMRRERE. BINFEFRT “TFEE" &
N, AFEEENEENRERRERERE, BESHEASE, UEE=IFENERANRE

Dongfeng Passengers Vehicles Co., Ltd. equipped WindLink 3.0 Al locomotive system on the new generation of Dongfeng Fengshen
AX7. lts ultimate voice experience allows customers to concentrate on driving, and with speech instructions, the driver won’t be
distracted by search during driving, thus making travel easier and safer. At the same time, it specially developed the “baby care” mode,

which automatically adjusts the temperature in the car to the optimum temperature after being turned on, and reduces the multimedia
volume, creating an amiable environment for the baby in the car.
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ETNRXNBFRAEQADAEN ARSNGB, E2018FEHLRESRENZRIRY, NEEERR
FBeE. HIRRER, IeTRA. FREFEERFNIG, MKERZERE, STHERARR, 5
WpLEER.

In the spirit of being responsible to users, in 2018, Dongfeng Nissan Passenger Vehicle Co., Ltd. launched three
voluntary recalls, checked and eliminated hidden dangers for sold vehicles free of charge, and took precautions against

them. Moreover, it replaced new institutions as necessary so as to completely eliminate potential safety hazards, find
out the root causes, and effectively prevent recurrence.

EREEZMRF=Y

Protection of intellectual property rights

ETRNEESEBRAIDRIMREIE. FAMFRIFEENRTN, FHlEH 7 (EFRBRESHN (T
FZRINE ) ( EERABENE ) SMADREER L, FNEHEEERIPASINR=, RRFRA
REEN, IZRRARBIFIRR . 2018FHBRIBLF 1314, RKISERIENTIN, #1E2018FHINE T 410
ZOREBRAR, 22MEBREFREA,

Dongfeng Renault Automobile Co., Ltd. actively created, utilized and protected its own intellectual property rights,
and compiled and published three company-level management measures, namely, Guidelines on Patent Declaration,
Award Measures for Patents and Management Measures for Proprietary Technologies. The Company fully protects
the Company’s intellectual property rights, actively carries out intellectual property training, and excavates technical
innovation proposals. In 2018, it applied for 13 patents and received 7 patent grants. By 2018, its four core-level and 22
common-level proprietary technologies had been identified.

{IRARSS

High-quality service

RNEFF “IME— DA, XBEB—HE" NEEES, UBRAHL, BHONEEIERSMHDITE
SEFEEHRIRS AN,

Following the business philosophy of “care for everyone, and care for every car”, DFM takes customers as the center,
and strives to create a highly satisfactory service experience for customers in all aspects from sales to after-sales.

BERPXRENE

Customer relationship management

ETRNERAEQIEHHELARELHERS, EREWMHBEPERARMINR, 1LEFERE
E, L, SHEEEEBHESEREMEREENEVESRS . RIRFRE ‘RS T 210", Atk
RNRENBREFIREER. EHNERIRS . 2018FHitFFRILEEIZ2800%, RSEFBILSH
NK

Dongfeng Venucia Automobile Co., Ltd. regularly organizes lectures for car owners to popularize the basic knowledge
of daily vehicle maintenance, make customers understand their cars, and spend money at ease in a bid to build a
business ecosystem of harmonious coexistence between dealers and customers. It actively carried out “services to the

countryside” to provide convenient and professional after-sales service for Dongfeng Venucia’s customers in remote
areas. In 2018, it launched services in more than 2,800 places, serving more than 50,000 customers.
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BEFRIFLE

Customer complaint handling

TR RRAESBRDERATBRAEQASSESAE—FIEFIRF, TEH0R
EFRRRMERANTAN, FEZR(SPRIFEEDZE) WRIFLESY
BRIAFICR, FHELERR, WEHALRENRFE T HBIRERLE. Fit
EPIRIE, BXER, HIEELERE, HLEFL, BNE2TEHTICRER.
20145 FE20185F, HFHEFIRIFE289IE, ELSFEFIRIFMARZFIATI100%. S 5 R PRI T

The passenger vehicle company of Dongfeng Motor Corporation attaches great importance to

every customer complaint and responds to every complaint within 24 hours. In strict accordance
with the Customer Complaint Management Measures, the Company records the whole process
of handling complaints systematically and gives real-time feedback, and sends mailed notification
for overdue complaints to supervises the treatment. Through statistical analysis of customer
complaints, the Company finds out the reasons, formulates corrective measures to prevent
recurrence, and records the whole process. From 2014 to 2018, it received 8,289 customer
complaints, and the customer complaint resolution rate reached 100% for five consecutive years.

BEREERP

Customer information protection

ETRENAESEBRATDAEIFATAIMNGE . EEEFHRIML. BEREFER
Ze, I 7T (EPEELZEEENT). TEMAXEZZKSIIREE. WSIDE
B, RRHELeEE. #EEHR. X4 XHXRiphEEEEBEELEXNEAS
. ZAVERE, RIEBKIS TIFEFEHNERN, SPEEEASEBEME.
Dongfeng Honda Automobile Co., Ltd. formulated the Customer Information Security
Management Standards to safeguard the Company’s rights and interests, respect the privacy
rights of customers and ensure customer information security. It achieved achieve systematic,
three-dimensional management mainly from permission settings of related system accounts,
management of account IDs, system data security management, data use, file/folder access

log management and other aspects. While ensuring the orderly progress of the overall business
work, it prevents leakage of customer information.
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Customer satisfaction promotion
ETRANEIFFRBAEERATBURIBXCE, FRizkifE, RESEBIRE ; RBRANEINE AEF
EIEREENNIREMETR ; REURE—ERRS, BASFRSAR. BN, 22 T7BIRERSFEESS Kk
TE NBinmAMFUHTEFS, RARATEFNHRE.

Dongfeng Infiniti Automobile Co., Ltd. shortened the transportation time and reduced the rate of damaged cargo during
transportation by setting up the South Area Warehouse; issued maintenance price standards to provide powerful explanatory tools
for customer inquiries; and adopted one-stop insurance service to enhance customer service experience. At the same time, it set

up two new digital retail platforms — mobile customer service platform and “future retail” mobile terminal, which greatly improved
customer satisfaction.

ETFRRINAEERATEY 7 EF TP OIMERFREENESNANERRS, FHEmn 7 (MEREE
BEEENE), BHRMEFZIENSHERIIREIRIFNEISHFRR, REFRSEBAEDITERH~R.

BUHARSS, BRMES T ERBHEENEFERIRE, 2018FRSHEEFELERI1.5%.

Dongfeng Liuzhou Automobile Co., Ltd. established a centralized call center and customer satisfaction measurement and application
management system, and formulated and promulgated the Customer Satisfaction Survey Management Measures to ensure that all
kinds of information that customers need to communicate can be well answered and solved, and improve products and services
according to the results of satisfaction survey and analysis, thus effectively improving customer satisfaction and customer loyalty.
The survey results showed that the service satisfaction in 2018 was 91.5%.
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KiERTREK
Pay Attention to Employee Growth
HEA N =

Fundamental Rights and Interests
°* RNRABIEEBLGNAEEM, WREFIETBERA. Fi5RE. FaieE. KEKR. ABSREREFLEMNSA
TEEHE, RIRETEWBEIEIIEERSE, SR MR TG ENE.

The Company has fully implemented labor laws and regulations, formulated labor employment management system in recruitment,
employment contract, labor discipline, rest and vacation, personnel files and other aspects according to law, actively fulfilled enterprise
ethics and legal responsibilities, and safeguarded the legitimate rights and interests of the Company and employees.

FXNRABRET T ANTRENEETFNAER, BB TEAISMAREITN, BIPDCAER, FEHESANKRE
HKE, WEMEREND KRR,

The Company has established a human resources compliance management evaluation system to regularly evaluate the subordinate

employers, and continuously improve the level of human resources management through the PDCA cycle, building a harmonious and
stable labor relationship.

o RNATHKEIRIHRINES T R TSR, REARTIEIAE. Er. Kl T, E5FEHRRIAESAR
. B F2 MRETRIE. EXXRFRE. BIMIENRBIEEIMIZERE. AEKBEESS.

The Company pays employees’ labor remuneration on time and according to the standards and law, and timely establishes social
insurance such as pension, medical insurance, unemployment insurance, labor injury insurance, maternity insurance and housing
accumulation fund, enterprise annuity, supplementary medical insurance, chemical insurance for major diseases, accident injury and
traffic accident injury insurance, difficulty relief fund, etc. for employees.

* IR ASPARBHISLIEH#HFAREIE, 2018F R T AIFHFAKIRAI10K,

The Company earnestly implements the paid annual leave system. In 2018, the paid annual leave per employee was 10 days.

=t =4 2018 2017 2016 2015 2014 2013
SERESITE 100% 100% 100% 100% 100% 100%
BN S T EaR%SITH 98% 98% 98% 95% 95% 100%
ZIIERTHESG 99% 98% 100% 100% 100% 98%
MRERFRAL (A ) 19208 25577 28680 35664 34454 33465
il 2 EL A 98% 95% 98% 98% 98% 98%
DPERBER TG 1.4% 1.68% 1.51% 1.33% 1.46% 2.49%
RITmRE 6.1% 5.7% 4.5% 2% 4.4% 4.7%
NEHEFFERR(K) 10 10 10 10 10 10

B EEELG) 6% 7% 7% 7% 7% 6.6%
RNEFRENDEL 1650 1726 1989 2195 2437 2663

BRI 7:3 7:3 7:3 7:3 7:3 7:3
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EREs
Health and safety

ZEErFEHE

Safety Production Management

2018F RN ATBEI Rt EEIFN . AR BE2H. BX%2EEMRIRE, RENEM<E
‘6+1” L2 BERRRINEE, FFHESUARURE5Y.

In 2018, the Company continuously strengthened and improved the functions of the “6 + 1” safety management system

through business plan, management evaluation, policy development, management diagnosis, independent safety
management and compliance with standards, and continuously improved the safety performance of the enterprise.

ETFRERAEERADRFRIERZSERARSTIFEEN, RIMAZRRRALNG, HBREARIEEK ;
A =77 s E Bz, REDAMEEN, 631N AMFEM. 76810 A e NsT ; EIRARRFMSIAEEINM
IOEEK, SEEEHEIVEEN, ARBITRHEEN.

NS EEFR

Emergency Management System

ENABKIEER. EANREMURKREERARREK, REMWIRG TFNHREXK, ZZ7TATRENR
BEHNSEE. NRESHE, SFEMNSEHTER. 21T, FAeiFRNSIEES.
According to the requirements of national and local environmental regulations and environmental management system, DFM
systematically identifies and evaluates environmental risks, establishes emergency response system and emergency drill

system for environmental emergencies, reviews and revises emergency documents every year, and conducts regular drills
for emergency plans.
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ZEHE

Safety Education

2018FRNABDER T XS HFNEEHE SN, HFIRI171414 K. Hep, =ZRIHME 14064 R FHELA
£13991 iR, BEEK7836 AR, 1HXH52732 iR, “PUF” 151118380 AKX BRAV2ERLE)I156233 Nk

In 2018, DFM organized a variety of safety education activities, which totally trained 17,1414 employees, including 14,064 person-
times of training for Grade 3 employees, 13,991 person-times for special operators, 7,836 person-times for monitors and team leaders,

52,732 person-times for related parties, 8,380 person-times for “Four New” employees and 5,633 person-times of occupational health
training.

BRALEBRiE

Prevention and treatment of occupational diseases

B 20185, RNABIAR T (RANATRERERNE) (RXEK[R01211565 ) . (RNATRUERELTE
BIFMINE) (RREKR0171S) . (XTFLERARIPHIAELN) (RRIDK[R01712115 ) SHIEX. 2018
FRVFBERFQNIAITRES4.3%, BRIFEHE. 64l.

As of 2018, DFM had issued such system documents as DFM Occupational Health Management Measures (DongFengSiFa [2012]
No. 156), DFM Occupational Health Independent Management Evaluation Measures (DongFengSiFa [2017] No. 1), Notice on the

Implementation of Hearing Protection Plan (DongFengSiFa [2017] No. 211). In 2018, it detected 84.3% of the occupational hazards and
had six occupational cases.

=2 fERR

Occupational Safety and Health

FXASFRRIVEREEEETN, RIEREIKFEH—LRES, Bl RREEIEKE MR ; BIfiteR%
EEFRENRR, BEeERLXERRMEREN, HEAERRERESL ; FHATSBUREEENKNEEDH
FeEBET, EYT] | FEARME=FEEEERR, FTURINEBFENE, FLEETI . FERIIA
MPEER , TELEREHFERERIWE], FIMAZE2RERN, RNEERE2EFIELER.

DFM carried out the independent management evaluation of occupational health, further improved the level of occupational health
management and leapt over the stage of “dependent management”. Through standardizing the construction of the responsibility system
for safety production of all staff, it improved the safety quality and performance ability of all staff, promoted the implementation of the
responsibility system for all staff, and promoted the safety management of all units in the Company from passive management to active
management. It established a three-level independent management system for factories, workshops and teams, which can gradually
reduce the risk levels of factories, workshops and teams in view of the problems found. It improved the long-term mechanism for the
investigation and management of potential safety hazards, continuously increased investment in safety science and technology, and
further promoted the standardization of production safety.

T {Faph

Prevention of Work Injuries

RXNATHLF R “BEFL. MBEE. BREER NIREETNEY, SHHILEEENTH, REE2ENEE
BEANR, AFERBAFND TR, FR ‘REE" TENTF, LRTEEIZEHE, AFIRERHI, B3R
FRhERe ), MBEMAVRE. SIXRENSE, R1 “IABE" RN, FiRELt. WHEAISEHRZRG, FUR
ITEiR, WEMHNERSIEANDBRSFENAREFT=EE.

DFM organized a special anti-violation activity of “abiding by the rules and regulations, eliminating violations and eliminating hidden
dangers” to analyze various violations on the spot, and raise the awareness of the dangers of violations. The Company organized
accident analysis meetings and special activities of “anti-violation”, so that employees could receive safety education, learn lessons
from them, effectively improve accident prevention ability and prevent accidents. In view of the accidents that had occurred, it seriously
investigated and dealt with them in accordance with the principle of “Four Musts”. For typical accident cases, notification in time was
required, and those who were directly responsible for the accidents and those who were responsible for the leadership would be held
accountable.
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BRIl G R

Career development

B ERERXEIE . 245

Relevant Systems and Measures of Career Development Channels

ENABEL=MHIENE, BHRITIMERRMNL, HRU=ZIRFIENE, BFLRNATDEIURZASER, Nk
EIRER, BEALEMNX, RSB TREHRITNEFEN. RFEN, BHELXAFRITRIVEAEBE, A8
SEREEMRTIREARRNAIE, BURIZEERINNEWFFINBERWERAR, LlE. ghhsma,
L REFOAEFFORE, HEL “NMEEAs8. KAELEET. AREEHEEDL . IABEIBRER" . ATIREB161E
1288 R L &SI 7T ERMENWER, FET/MFNERLEFINE, A, ehmia T Rl R RN
BKIBIE.

The headquarters of the Company has implemented three system reforms to optimize the staff grade system. In order to deepen the
reform of the three systems, implement the spirit of the Ninth Party Congress of DFM, speed up the construction of intelligent and
smart headquarters organs, improve the survivability and competitiveness of the headquarters’ staff in the market environment, and
smooth the career development channels of the headquarters’ staff, the headquarters of DFM takes the lead in starting the optimization
of the staff grade system by constructing intelligent and smart headquarters organs. The dual-channel career development system of
management sequence and professional sequence takes performance and ability as the orientation, and the whole staff re-matches their
new position grades, so as to truly realize “simple and efficient organization, flexible position flows, flexible personnel flow, and flexible
income”. All 288 employees from 16 departments of the Company’s headquarters participated in written examination and professional

defense. The results of comprehensive behavior evaluation matched the new grades, which opened up a career development channel
for employees with excellent performance and strong ability.

RT I IA R SER

Employee Training System and Practice
20185, RN ABLIRERFUEZRIRN.91Z7T, BLRCHEEIST RER, 1180975 AR, A940F 0T

In 2018, the Company invested 190 million yuan in actual vocational education funds, organized and implemented more than 30,000
training sessions, which trained 8.09 million person-times, with each employee receiving 40 hours of training per capita.

20185, FHENATZIIEXEBENFIMEILH, HEHEXVERENFIAPP, MR TIZMEBENZIRE. Bal
RXVERE 13000 A EMABR, WEPFRIEIE627(7], YMR100005K( IR,

In 2018, the Company’s training officially advanced to the field of mobile learning, and introduced the mobile learning APP of Dongfeng V
College to provide more convenient learning channels for employees. At present, Dongfeng V College has more than 13,000 registered
users, 627 internally developed courses and more than 10,000 external microlectures.

2018%F, RN ATRFEHEMAAERTIF, —RERAFERANMZERRERTAREIATINE ; Z2RMNENERR
WAFES, FEEESOZRIEEIMNEREBE ; = RREFR—MAFERTE, WEEBRIIGE. SEAFIIZK
E. ANREFITUINAREFSE,

In 2018, the Company continued to promote talent training. Firstly, it carried out relevant talent training around the five modernizations
of automobiles and the shortcomings of operation system. Secondly, it actively promoted international talent training. Fifty people have

been selected to go abroad for on-job training. Thirdly, it operated a number of talent training projects, such as marketing elite training
camp, business talent training camp, Dongfeng English Learning Marathon and so on.

EREAAEAR L, RRATRERIIIGEEHRER. 2018FQ8lESHRE A RS NMERERFEEZRELR)IZ90005%
INES, ABBIRBEATISROTMIEIT12000-/AS 5. BN AREFASNE, FRASFERRZBNEZAEIEIII,
PEBEARIAEEFILE

In the training of skilled personnel, it adhered to the combination of competition and training. In 2018, the Company organized more than
9,000 hours of training for skilled personnel that participated in national skills competitions, and its internal skills competitions covered 9

types of work, involving more than 12,000 employees. At the same time, in order to improve personnel efficiency, it carried out shared
employment training between different internal sectors to broaden employment for skilled personnel.
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TEEIEFE

Balancing work and life

ARRTIHSEAEERRHEE

A Survey of Employee Satisfaction

2018 FHEBHRERIRERRM, MHFE23%, 2018FFEERKARITREKE, BREENT7%, B2017FE
K2%, WireFEHAETY, BeTa5ERSRERTEWT55MIKFE,

In 2018, the survey covered 21 major units of the Group, with a sampling rate of 23%. The results of the survey in 2018 maintained a

high level, with a satisfaction rate of 77%, an increase of 2% over 2017. The benchmarking was higher than that of the global automotive
industry and slightly higher than 75% of high performance organizations and benchmarking enterprises in China.

SATERD
Recreational Activities

KXATFRD E%EIMK EAAVEARTIRE, BUEWNHIRTHER, IERBATHRES ; FEANLBNFNE
ARMNFHEE . BEIWLRSHIASN, NRTIBEERMEBAARE, BRKRIRL, A8%EFEDTEERE. ‘R
MR J9EBK. MEK, #EKIL. SHR. PEEXREEN, ANSNE+REEES1I3T MBS, BSINER
5. SERSNRFIEFRFELSEANES, BATIER. BRTHE, 517 “FLIME, REREE FRERE,

DFM gave full play to the carrier function of cultural and sports activities, strengthened the cultural construction of enterprise culture
workers, strengthened the cohesion of the Company, adjusted and optimized the Company’s stylistic association, and established a
large recreational pattern. Through purchasing services, it provided convenient and preferential sports venues for employees to benefit
the vast number of employees. Events such as spring running, Dongfeng Cup badminton, tennis, crossing the Yangtze River, philatelic
exhibition, painting and calligraphy exhibition were held successively. It organized teams to participate in 13 events of the 15th Provincial
Games and achieved excellent results. Various grass-roots units of the Company carried out rich and colorful activities according to local
conditions, which cultivated sentiment, gathered strength, and created a strong atmosphere of “happy work, happy life”.
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Special Employee Care

BEF =R RW, SEI—ERET,
B “RE—RBIRITRRESE A LR, &
I—E2RITFZEEE EAES, Rk
—BRIREREEIATE", #HBR
ME—BERT /MR EIERA, b2k
RN TREZEEGFER.

It adheres to the principle of “three no”
and realizes “one taking the lead”. That is
to say, “No employee can’t afford medical
care, no employee can’t afford schooling for
their children, and no employee can’t afford
living due to difficulties”, and ensure that no
employee is left behind on the road towards

to a well-off life, and let all Dongfeng workers
take the lead in enjoying a better life.
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BEFkFERRE

Hand in Hand with Partners for Win-win Development

ﬁtmnzxﬂm

Strategic win-win
RNATEERESSRERENEN, ST "+EBHRALN RUEE. BiT(PEHIE2025 ) 7= BiR.
D7 —H—. @igA [, KESHHE, FREEESSME.

While pursuing own high-quality development, DFM is committed to implementing the principle of “Ten Business Ethics
Conventions”, implementing the industrial goal of “Made in China 2025”, and following the direction of “the Belt and Road”,
S0 as to co-ordinate the interests of all parties and make the development more inclusive.

—% XL KREHERESFIBEAS BB FXABS kB IS XBUT IR T &S E 5k
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Supplier construction

FNABIAEEFHER. FEWER. AFLFNER, RENRMCST KNSRI S(E, LA IE

HRAVRZEER.

In line with the concepts of win-win cooperation, efficiency, fairness and openness, DFM continuously deepens its strategic
cooperation with suppliers in order to achieve the ultimate goal of win-win cooperation between the two sides.
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IR

Dealer construction

RXNAEIRESEENSLHBHLEITEM USRS KRR, SMARES. BUNEZEHRHESUNRRS
EIERER, SKNEHEBENIETT, BUSEERHERR FEBFR,

DFM always attaches great importance to building a new strategic partnership with distributors to achieve win-win cooperation and

sharing. Through the system construction aimed to provide all-round high-quality service to distributors, DFM improved the ability of
distributors, and established the model of common existence, prosperity and sustainable profit with distributors.
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Repaying Shareholders’ Rights and Interests

EEAF

Information Disclosure

EEZEERKENH, FNAEEEARGBIRADEZBIEBRRE . IEINASHARUAREXREERLI@IIES
MIARBEATER ; EARKRIEXAREENINEENRELE, FNAEEFARHERASBIIERIRSIE
B, BF—XW—BESIN. KEBFEE R EHEEPEBRERHEWER BESMERIMZERIN. #HITIEZ
ZREMESRORERANSESTI N, ®RIFESRERBAHIHEEMEKR,

In the aspect of legal information disclosure, Dongfeng Motor Corporation mainly discloses company information to the securities
market through periodic reports, temporary announcements and major publicity plans. In the aspect of initiative information
disclosure of investor relationship management, the Company reports road shows regularly, holds one-to-one teleconference,
large telephone group meetings, customer and shareholder visits to enterprises, participation in various domestic and foreign

investment meetings, non-transaction roadshows and receiving reverse roadshow teams in order to maintain regular contact
with shareholders and capital market.

20185, RNIAFEEFARBBERATEREH 7201 7FEA D E ENF2018FEFHEBIES, BFRE
ANIBEINER.. BERIEITIESTR. BLEBIESINES0RIK,

In 2018, DFM organized a company road show in 2017 and a mid-term performance teleconference in 2018. It received 15
visits from investors, attended 7 investment bank summits and organized more than 50 teleconferences.

BRZRIRP

Protection of Shareholders

NEUREFNRERAIMRF], EREINENAEEFRDBIRABTBHELIBRERSFEME. KRIRREIER
AFURERNRFEASBHEFFUBRBRAE. KIIBRFRSNBFEEFSEBEXRRLEERR, mHNRER
HEEFIBERERDREAEBCHES, YIERITHEFNRERIIF], BRRET F/NRFNF], B9, BXISE
SERMBIRA DRI LM ATHUEKEBIEIRIESE, EEPRIXKIZIVEIEERAFRIE "7
N BMER, STERURIFHINRRINE

In order to effectively guarantee the rights of minority shareholders, the articles of association specifically define the conditions
for holding separate meeting of classes of shareholders, the conditions for avoiding voting by major shareholders and the
procedures for holding separate meeting of classes of shareholders. At a separate meeting of classes of shareholders,
stakeholders can avoid voting, while the minority shareholders fully express their voices, thus effectively exercising the rights of
the minority shareholders, and well protecting the rights of the minority shareholders. In addition, the Company employs external
independent directors according to the rules of listed companies, aiming at playing the role of “independent person” in the

voting of independent directors involved in affiliated transactions, which can effectively protect the rights and interests of minority
shareholders.

BRZREIIR

ROI for shareholders

20185, RNAEERARD BIRAT MR TREDLIREFR, D3 H2017FEDL0.255T i, 20185
HRO.17T /B8, SiT94H0.357T . bR, DAL N30.16/1270, RN EAEERBRHERATIA FHLCER TS
71197.3127T,

In 2018, Dongfeng Motor Corporation paid dividends to its shareholders twice, which were 0.25 yuan per share in 2017 and
0.1 yuan per share in mid-2018, with the total dividend being 0.35 yuan per share and a dividend amount of 3.016 billion yuan.
Since its listing, Dongfeng Motor Corporation has made a total dividend of 197.3 billion yuan.
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Environmental Responsibility
EHINEA SWEHFE

Beautify the nature and exist harmoniously
with the environment
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FEE6BrFam

Creating Green Products

IMRIZA

Environmental protection technology
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“Five Modernizations” conform to the new development concept, as
well as the requirements of the development plan for strategic emerging
industries, the energy-saving and new energy vehicle development plan,
the medium and long-term development plan of the automobile industry,
and the Blue Sky Campaign issued by the state. This initiative is the key

strategic measure for DFM to cope with the development, change and
transformation and upgrading of the industry.

“Lightweight development” focuses on the development of aluminum
alloy sheet materials and related sheet metal stamping technology.
By the end of 2018, Dongfeng’s passenger vehicle had technically
reduced its weight by 106.4 kg, and Dongfeng’s commercial vehicle
became 100 kg to 200 kg lighter than its domestic competitors.

Electrification focused on the key technologies of “battery, motor
and electric control” system and gradually established a positive
development technology system, which promoted steady improvement
of the “battery, motor and electric control” technologies and better
supported the achievement of 400 + km long endurance of mass-
produced vehicles. The Company has also developed the functional
prototype of four-wheel-drive hub motor and the functional prototype
of the extended fuel cell have also been developed, and mastered
key technologies such as hub motor electric drive system integration,
general layout of FCV and development of VCU system step by step.

As for intelligent development, the Company has constructed
the top-level design of technology supporting L3, V2X, large data
transmission and interaction. It completed the testing and validation
of L2-level intelligent assistant driving system prototype, and
successfully put into production the new generation AX7 equipped
with ADAS. It also smoothly progressed in the development of
Sharing VAN for L4 automatic driving in restricted areas. In 2018,
it completed the cooperation with China Mobile on building the
technology center park into a 5G communication park, which is
planned for demonstrated operation in the second half of 2019.

In terms of networked development, the Company successfully
equipped the WindLink 3.0 intelligent locomotive system, realizing
Al speech, intelligent travel, intelligent control and other functions,
with the industry-leading overall strength.

In the aspect of sharing, it set up Dongfeng Changxing Co., Ltd., and
announced the brand of “Dongfeng Travel”. Dongfeng Travel had
nationally recognized service capability, and was licensed to operate
online ride hailing services in Wuhan, Shiyan, Xiangyang and other cities.
Its joint venture with PSA — Fengbiao Travel — created “Free2Move Car
Sharing” travel brand. It also co-funded the establishment of the T3
Travel Project with FAW, Chang’an Auto and so on.

R
Environmental protection products

2?@%1%;&5"1@&»\ &Hﬁﬁﬁ%ﬂfg:

The Concept, Strategy or System of Green Products:

R E L BB FIER RS N A A mE ; IR
:,z:bjﬂ’EjaEgE’ﬂmEE}szqlﬁl e, NEEBERME
TEERIUHAE BT ; TR R B R AR RV IRERAN
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New energy vehicles take pure electric and plug-in hybrid as the
direction of industrialization. Hybrid as an important fuel-saving
technology will be promoted synchronously, providing consumers with

a variety of options to achieve fuel consumption goals. The Company
also actively tracks and researches on fuel cell technology.

2018 FHEESEMAREFHEBERN A

Development and Production Progress of Energy-saving
Vehicles in 2018

F20235F, MU FEREE SEFARIEE25%, 2P,
BERSEIHE800E, TEEAE (HEVR48V ) HEE80AE,

By 2023, the sales of electric vehicles accounted for 25% of the Group’s
total sales, including 800,000 units of new energy vehicles and 800,000
units of energy-saving vehicles (HEV and 48V).
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Eiggel
Building Green Factories
BIRE
Circular economy
EXNABRMREHBAZ T RE, CIF
BEISAARE, NAFNRAENR
. RIESREEHK. BE. KKE
RNBEIAFAE, ITEBEAREZFNE,
ERR. FBREZR. RIRFRSE
g, RETHHBEHIEREW. X5
BilEE,
DFM actively promotes the development of
circular economy, innovates the system of
remanufacturing, applies new technologies
to promote the recycling of waste heat,
residual pressure, energy and wastes such
as water, solid waste and waste liquid,
creates circular economy projects, and takes
a low-carbon and green development path,
mainly including automobile disassembly,

automobile parts remanufacturing and
recycling, equipment remanufacturing, etc.

RXNE)REF “TREMRIIESE, ET98E
FRRRERFSE, #Ehgel] &iR.

ETRNBZRAERREAFAERAT2018F LI A HIEFE2800
A7To

MRIVE” (ITREIMRIFES, WAEFRENERENS I TIREMLE

DFM adheres to the concept of energy-saving and environmental protection, and explores and practices new measures of green

development from all aspects of the whole valu

e chain of automobile products to promote the construction of green factories.

I F RN EFRAEASE2017FRIGHE LEHMANBEHEREE I RS
ZfE, 2018FEmRRE T M LEZEMANER “GeT " 7S,

ETFRRNABERNNERASDRFEH LT “GETIT " 218, A2018FSI1H
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energy management
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In 2018, a total of 14 enterprises of DFM passed ISO50001 Energy Management System Certification, 22 factories (subsidiaries)
established online monitoring information system of energy management, which further improved the level of systematic, standardized
and intelligent energy management.

ETFARNEAFEEIRATI2018FEHIE ‘M ANERR”, RPN ENEEZE1740570. AREERESENE26I, &
ETEe44877T, ITE17TT1EIRER, SLEEFR/DCOHEMEG1571E,
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KRRBZRABENER, SAERTHRGHEFBUCTARERIPINEIR, ERN—XEREZARAS,
2018F KRS EME1431551 5K, EAIRREFALE, KNEEEREENEERERRAMECAKBINE,
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DFM widely uses clean energy. All its automobile and spare parts manufacturers no longer use coal-fired boilers, and the primary energy
they use is mainly natural gas. In 2018, its consumption of natural gas was 143.15 million cubic meters.

FETFENEFFREATRATRAN. WEPENEREEREEEN, THRESEZERIIOMWIAKEBINEF2018548
EIRNER, 2FRiTRBES60.2HFERT, Hepdha T £A728.50 FEAT, B/ EEFE895IEIRIE

REBRISHERR HEEEREREEREE (2018 )
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BB 20184F 20174 20165 20154
PETEEE (M) (L2014 0EE) -52.08 -36.84 -17.52 -5.39
B BEGEGE (HiRE . B7T) 0.0181 0.0216 0.0246 0.0271

520145A8ECIGRL (% ) -36.41 -24.22 -13.62 -4.88
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TRERHE

Energy saving and emission reduction

RXABIRRN AT REIMR U SR, HEHRIETY, RAFEEFLE, NREKESISEHA
RRIRHFE, B DR EEKF,

DFM actively applies the “four new” technologies of energy saving and environmental protection, promotes resource
saving, adopts clean production technology, controls pollution discharge and resource consumption from the
source, and improves the essential management level of energy saving and environmental protection.

BETfFJWD WSEBRASBIE S AT SE
HHIBCIBK M ik 2= 5 A FOTNVER S 38 e X
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E, 2018FAEPRANT17670, LB 718N TEIRERSUEME, TRENE I IK14863MEAR0E &
B, RXABTRURESENENTERHIETE, TN ESIEKEERMTEEMRXIE, iR
RFENERNREESNEFE.

All units of DFM promote resource conservation and energy efficiency by carrying out energy saving, consumption
reduction improvement and greenhouse gas emission verification. In 2018, the Company invested 71.76 million
yuan and implemented 18 energy-saving investment and transformation projects, with the energy-saving benefits
reaching 14,863 tons of standard coal per year. At the same time, DFM actively advocates full value management
of energy saving and emission reduction, and promotes supply chain partners to cope with the risks of energy
saving and environmental protection, and ensures the green ecological and economic cycle of the Company’s fulll
value chain.

2018 FARMMMN A FEBIRA SR ERIL MR
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BRTERZA, RXASE2018FNHALRFFFE2015 - 201 7FRESAHFZE, BXAXLIEE
&=, BUTRESTHIREUZESKREERR, BURESHFNHIREE. ASEEETREAS
SHHINE 5, 2018F2ESEMBHIMBLOTIE, SIFRZREEN24.7H5M, 59925 7T,

In response to climate change, DFM organized the verification of greenhouse gas emission from 2015 to 2017 at
the beginning of 2018. It achieved full coverage for the first time, established a greenhouse gas emission monitoring
accounting and reporting system, and strengthened greenhouse gas emission management. At present, seven

companies have participated in carbon emissions trading. In 2018, the Company completed all the carbon emission
performance work, and its total trading quota was 247,000 tons, with a trading value of 992,000 yuan.
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Environmental protection management

RXNABIFEERHBIREZA R FIFIERR. EFR. WUFRR. 2R RRERRZR
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A P A 2 EBEITISO4001 B E IR K IAE,

DFM continuously promotes the construction and operation of target assessment system, regulation system,
management and control system, monitoring system, business planning system and information exchange platform,
promotes energy-saving and environmental protection management in the whole value chain and the whole
process, implements three-level responsibility system, and urges all units of the Company to continuously meet the
requirements of energy-saving and environmental protection related laws and regulations and prevent environmental
risks. In 2018, all of DFM’s units actively fulfilled the main responsibility of environmental protection, established a
sound environmental management system, comprehensively prevented and controlled the pollutants produced by
enterprises, and achieved a good environmental performance. All its major automobile and parts production units
passed the certification of ISO4001 environmental management system.

S K

oF D
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According to the requirements of national and local environmental regulations and environmental management system, DFM
systematically identifies and evaluates environmental risks, establishes emergency response system and emergency drill system for
environmental emergencies, reviews and revises emergency documents every year, and conducts regular drills for emergency plans. In
addition, the Company’s major automobile manufacturers are committed to building a green supply chain system, and join hands with
suppliers to adopt environmentally friendly product packaging, and reduce the impact of packaging on the environment.

FENRNNSEBRATNRNEEEYRET TIE, ERe8ENFEYRRAES, EHNFASRES, ETELe
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DFM actively promotes the construction of green logistics mode, strengthens the impact on logistics suppliers, adopts environmentally
friendly and compliant transport vehicles, increases the proportion of water and rail transportation, and reduces the environmental
impact of the transportation process of products and raw materials. For example, Dongfeng Renault Automobile Co., Ltd. requires all
forklifts, tractors, sweepers and garbage collection trucks to be electrically operated to reduce fuel use and greenhouse gas emissions.
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Management of Three Wastes
FRNABDFRUIIFET R, BS. BREDF SR SEHIEEGE, RIRRBISRYEERER, ROSES
FAPNS EINARRIEZNN

All units of DFM have formulated a pollution prevention and control management system for wastewater, waste gas and solid waste, and
actively adopted pollutant control measures to reduce the impact of various pollutants on the surrounding environment.

ETNRXBFRAEABLMVOCsEIES, RiK56.43(27TATS8
Finmns, HhEB T 52 EAX+RTONERE . 22T
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In accordance with the principle of “reduction, reuse and recycling”, DFM strengthens the control of harmful and harmless waste and
reduces the production of solid waste.

FEFRXANNSEBIRA SS/KGELLS HTRRREA, MERTFHRA, BIEREAREECMZHSREKEN
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ZRHIME R RHESE (2018)

Emissions of Three Wastes and Emissions Reduction (2018)

BRI R AR X HEELRE (2018)

Specific Emission Species and Relevant Emission Data (2018)
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Committed to Environmental Protection Practice

REFL
Green Office
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Dongfeng Hongtai Holding Group Co., Ltd. carries out energy-saving and environmental protection knowledge training for employees and
advocates energy-saving and environmental protection office. It carries out energy-saving and environmental protection knowledge training,
and advocates energy-saving and environmental protection office by focusing on small things, such as cutting off the power supply, stopping
the operation of computers and other equipment, prohibiting the equipment from standby after work; strictly implements the air conditioning
operation regulations, turning off air conditioning when the summer ambient temperature is lower than 28°C, setting the temperature of air
conditioning in office in summer not less than 26°C, keeping air conditioning off when no one is in the room, and closing doors and windows

when air conditioning is on; not letting any light on all night long or in the day; saving water by strengthening the management and maintenance
of water supply equipment such as taps and underground pipelines, and avoiding waste such as running, dripping and leaking of water.

== Ry
WMREIREIR
Construction of environmental awareness
ETEXNEBREREABRATAREELEHS, ES2RDEN
REIR., AMFHEHREIE, BR “BREARFB. FEHREK
R IEE, MRFRZEMEXNEZHE G, 6AHERRE
BBIINE, RIRFSETREIMRIAE . BER. EEEM. “TMR
B” &mhEd ZREEEFE, RESE8TRIDEMRIIEIR, it
TREMRIZETH R B T, BB EDANTERHFERE, K
WEHLYAE. TARKIGTR, 0 FRaE-NinEETERRIR
B, SMEDREMRIEM. MIRENR, [ KRIEEHIMRIEM,
BETEERIR, WREEKMBRIHHTFS, HAHE “EWFE, H2TNE EREREN.
Dongfeng Hongtai Holding Group Co., Ltd. carried out propaganda and education to raise the awareness of energy conservation and
environmental protection of the whole staff. In order to do a good job in energy conservation and environmental protection, it actively carried
out propaganda and education activities in various situations around the concept of “resource recycling, green development”. On June 5,
World Environment Day, it promulgated the principles, policies, laws and regulations of energy conservation and environmental protection
through slogans and exhibition boards. In the “Environmental Protection Month” activities, through multi-channel propaganda and training,
it raised every worker’s awareness of energy conservation and environmental protection so that they could act environmentally consciously.
It strengthened the management of energy saving and emission reduction in daily office work, and posted signs of energy saving and water
saving. All its branches and affiliated companies hung energy-saving and environmental protection slogans on the production sites and
erected knowledge display boards of energy-saving and environmental protection laws and regulations to publicize new environmental

protection laws and regulations to the vast number of employees and advocate their energy-saving awareness, and all employees were
required to learn such knowledge. The Company also carried out the signature campaign of “I am a Contributor to Beautiful China”.
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Carrying Out Environmental Protection Activities

EREREFRIPIMERIES

Advocating Environmental Protection such as Tree Planting and Afforestation
2018%8H, ETNRNAHSETEHHBERATIE 16 HondafEEx
BB SMTEAREXMERZDNLL “GERk. REHE)” HO
SHEMMENES . BRNZmBEFR11E, H5E 7145008 &1t
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In August 2018, 16 Honda'’s affiliated enterprises in China, such as Dongfeng
Honda Automobile Parts Co., Ltd., participated in the afforestation activities
held in Xinghe County, Inner Mongolia under the slogan of “You and | Together

for Green Future”. Up to now, the project has been carried out for 11 years, in

which a total of more than 1.2 million seedlings have been planted in an area
of 14,500 mu, with a survival rate being as high as 95%.
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Dongfeng Yulong Automobile Co., Ltd. carried out tree planting activities with

the theme of “Becoming a Green Messenger to Build an Aerobic Home Together”. More than 500 employees planted 1,841 seedlings
in the open area around the Company’s five major workshops and in the public area of the bonded warehouse. Among them, 1,746
were privet trees, 83 were plum trees and 12 were crape myrtles. Its tree planting area totaled 5,124 square meters. Trees carry green

hope. This actively prompted the employees to take their initiative to pay attention to environmental issues, and start with themselves to
protect the environment and maintain the earth, contributing to a beautiful planet.

201868, EFANAEERADESATNEE “EHKT BITHEFRE “B=BITRE, BTERESE B17E
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2018568, EFANEFNRAETREFRATFR—FULESMRATHANEKZNS. BT, FARSFLS
WRXWWOSEEES, WEZIRBRAIFEAXZIOREZFLZENROS ; FRZEWMRIMRELERE, ZiHs5AH
525 N, £25%ir60%.

In June 2018, the Rwx Cycling Association of the Edge Measuring Tools Factory of Dongfeng Automobile Co., Ltd. launched the outdoor
bicycle cycling activity of “Enjoying the Fun of Cycling and Living a Low-carbon Life”. Thirteen members of the team set out from the
factory area, and cycled along Huanglong Fangtan, Duhe, Hanjiang and Liupi, with a total mileage of 80 kilometers, to greet the arrival of
“June 5” World Environment Day.

In June 2018, Dongfeng Getrag Transmission Co., Ltd. launched a fun sports meet with the theme of safety and environmental
protection. At the same time, it held a youth safety and environmental protection cultural slogans collection activity, which collected
more than 60 related slogans from the Company’s branches and affiliated companies. It also held a prize-winning contest on safety and
environmental protection knowledge, with 525 participants and an involvement rate of nearly 60%.
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Social Responsibility
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Join Charity Campaigns and Make Progress
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Public welfare management

RN BRERNAE

Introduction to Dongfeng Public Welfare Foundation

2012%F, ZERREEMUE, FXNATEEML “FRNATEER. EE227
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In 2012, with the approval of the Ministry of Civil Affairs, Dongfeng Motor Corporation set
up the “Dongfeng Public Welfare Foundation”. The foundation is a non-public fund with a

registered capital of 50 million yuan, and mainly provides implementation platform and fund
support for public welfare projects under the Company’s “Nurturing” program.

20185, ENATEESLFVIREN . 6673.87H70, HIKRSEN : 5740.305 75,
SEWN . 259.637570, i 1193.2055 7T,

In 2018, the balance of the Dongfeng Public Welfare Foundation at the beginning of the
year was 66.7387 million yuan, and the balance at the end of the year was 57.4030 million
yuan. Annual income: 2.5963 million yuan, expenditure: 11.9320 million yuan.

BEEBIRER

The foundation management system

2018%F, RNAWmBESTRET(ER), RINBHESES, B5EMREA
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In 2018, the Dongfeng Public Welfare Foundation strictly abided by the Constitution,
convened a board of directors on time to inform the members of the Foundation, submitted
to the board for consideration of relevant issues, and made decisions on major issues of
the Foundation. According to the results of the audit by the Ministry of Civil Affairs, the
Dongfeng Public Welfare Foundation operated well in 2018. All its operations were carried
out in accordance with the scope of business, without any irregularities. In the evaluation
of national social organizations carried out by the Ministry of Civil Affairs, Dongfeng Public
Welfare Foundation was awarded as a 3A social organization.
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Public service practice

Dongfeng volunteers

SREER. RENE

Introduction of the system of volunteers and ideas
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DFM set up “Dongfeng Volunteer Work Steering Committee”, which provides unified planning and organization of Dongfeng volunteer
service activities. The “Committee” continues to organize and mobilize young people to actively participate in volunteer service activities
according to the overall deployment of the corporate social responsibility interim action plan - the “Nurturing” program. At present, 200

standardized, institutionalized, normalized, organized, systematic, planned and active volunteer service teams have been set up, with
more than 5,000 registered volunteers.

Sla&iELD

Volunteer Activities

T ERNERELFESZERY NE—AS. ART, FEFRE “GRREETHN . ‘TR, "MBEE FERE
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Under the unified planning and organization of “Dongfeng Volunteer Work Steering Committee”, DFM continued to carry out the
traditional volunteer service projects such as “Dongfeng Nurturing Action”, “Learn from Lei Feng” and “Respect the Old and Love the
Old”, and continued to innovate on the carriers, and carried out “Love Class”, “Wishes”, “Assisting the Poor and the Needed”, “Youth

Service Alliance” and other brand service projects. DFM practiced the volunteering spirits of “dedication, friendship, mutual help and
progress” through actions to contribute to the construction of a harmonious Dongfeng.
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Featured public welfare practice

ENEEHTE

Dongfeng Nurturing Seedling action
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Dongfeng Nurturing Seedling Action is a series of public welfare educational aid activities carried out by the Dongfeng Public
Welfare Foundation and Hubei Youth Development Foundation. In 2018, DFM continued to promote to provide education aid
through this project, and invested 5 million yuan to build five “Dongfeng Hope Primary Schools” in Xianning, Xiangyang, Shiyan
and Huanggang of Hubei Province and Mashan of Guangxi, respectively.

B2013FEa “RREETN LIk, RRRIHRAE®2277H 7T, KEETANERAZE. AXERAZE. KX
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Since the Dongfeng Nurturing Seedling Action was started in 2013, DFM has invested 22.77 million yuan to join hands with
ten companies under its flagship, namely DFM Commercial Vehicle, Dongfeng Passenger Vehicle, Dongfeng Honda, Dongfeng
Peugeot Citroen Automobile and Dongfeng Special Commercial Vehicle Co., Ltd. to build 20 Dongfeng Hope Primary Schools.
They also planned and carried out more than 100 micro charity events such as Dongfeng Hope Class, and Dongfeng Hope

Summer Camp. All these efforts at least helped 5,000 children from poverty-stricken families to receive better education and
contributed to the balanced development of education in China.
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“BREREFRAN" FEEKED

“We are responsible Dongfeng people” volunteer practice
20185, IRXATAERFRE “WBEKR, REET RERERNATBLEE, KBAT22REM2HRARSE,
HEHI0BARNEREFNORRNNXTEREH FASLUEME D ERE.

In 2018, DFM organized the “You and Me Hand in Hand in Precision Poverty Alleviation” activity, as part of “We are responsible
Dongfeng people” volunteer practice. More than 20,000 people from 22 units of the Company signed up, and 40 Dongfeng volunteers
and 10 Dongfeng Fengxing car owners were selected to deliver love and warmth to Mashan County, Guangxi.

FEERR, REENT RERERNASELEKELD

“You and Me Hand in Hand in Precision Poverty Alleviation” activity, as part of “We are responsible Dongfeng people” volunteer practice

BRMAERIIBNZEEDND

A series of micro-public welfare activities in various units

FMETERUBEFE “RARE". "BF TR, ‘MAZRE". I BEXBLEENEFMATEN, LRIMS
FEBEN253 “ERIEET %, LMT “KBETFE 2AM0XK, FET "“BXIEETEH” EXFIRE
T “AANSERHNT, SEAIEXNER WRIFAE.

Through carrying out the “Dream Classroom”, “Hand in Hand”, “Sunflower Classroom” and “Children’s Traffic Safety Camp” and other
micro-public welfare activities, the various units of Dongfeng encouraged their employees and young volunteers to participate in the
“Dongfeng Nurturing Seedling Action”, achieved the all-around care of and enriched the forms and connotation of “Dongfeng Nurturing

Seedling Action” in “clothes, food, shelter, travel and study”, forming a good atmosphere of “everyone participating in public welfare
educational aid, and everywhere reflecting the loving care from Dongfeng.”
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NrAl==R >
ﬂE;EJEEE Outlook for the Future

2018%F, AMAEEABRASDEESHRERZNEST, REBHESTE H” 1120892
RERE, LL“SESHARNEIT AER, REESR HTorm fl HBERR REELEE
FRIME, tSREIARBHUEEERWEN, ER=FAE "SHIRERL". F
i, SRIRHESREERE. BSRKAD . FEMESMRTFH ‘SETFE - Bh+HE. &
EHSSERSAIEHR" . “BXRANFTROR” FLMRE.

KK, FERNQEFIRLIEERR ‘MM ER". BE ‘UM BEE". M2 ‘W8P s E,
FERCEXACREENS” NERES, BUREEEMLE, MIANNREREESR, B
MR EZFITES RIS O E.

In 2018, under the guidance of the SASAC of the State Council, according to the overall deployment of the
corporate social responsibility action plan - the “Nurturing” program 2.0 and with the theme of “Dongfeng
CSR of 25 Years”, Dongfeng Motor Corporation comprehensively carried out work closely around the
two main lines of “social welfare” and “precision poverty alleviation”. Its social responsibility development
index ranked ninth among the state-owned enterprises, and Dongfeng Motor Corporation won the title
of an “Outstanding Social Responsibility Enterprise” for three consecutive years. At the same time, it
was awarded “Ten Years of CSR, and 10 Best SOEs”, “Special Contribution Award of China’s Social
Responsibility” and “Excellent Case Award of Enterprise Poverty Alleviation” by the SASAC of the State
Council, the State Council Poverty Alleviation Office and Xinhua Net.

In the future, DFM will always stand at the height of strengthening “four consciousnesses”, “four self-
confidences” and “two maintenances”. It will uphold the concept of “Life-giving Breeze and Rain for
Nurturing All Sides”, strengthen responsibility management and practice, establish Dongfeng’s image as
a responsible central SOE, and contribute to the realization of the dream of automobile power and the
Chinese dream.
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RN A B)ZRIK20185
SHMEEEIIR
DFM won the 2018

Excellent Responsibility
Enterprise Award

RN AE]ZRIR20185F
AR BRILFRHIR

DFM won the Excellent
Case Award of Enterprise
Poverty Alleviation in
2018

CSR Honors

RXLABIZRIA20185 “&
Et+FeERTE NS
DFM won the title of “Ten

Years of CSR, and 10 Best
SOEs”, in 2018.

RIXA E)ZRIR20185F
$£=fF “CSRH#BL -
B{ECSRREIL”
DFM won the third CSR

Education Award in 2018
- Best CSR Brand Award

KXABFIR20185[EH

= REFHITERmE

DFM won the Special

Contribution Award for

Social Responsibility in
China in 2018

B ENERE" hE
BEAFLERITAEIHE

FIRE=JE “CSRHBERE -
eI BUFTIS A"

The 2nd “Dongfeng Dream Car”
China Youth Automobile Creative
Design Competition won the 3rd “CSR
Education Award - Special Award for
Entrepreneurship and Innovation”

RKXABIFIR2018H[E

HRERERRER

DFM won the 2008 China
Social Responsibility
Precision Poverty
Alleviation Award

SAY It H

Dongfeng Public Welfare
Foundation was named
as a 3A Class Social
Organization
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About This Report
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: 027-84285555

RERSRE

Time scope: The time span of contents in this report was from
January 1, 2018 to December 31, 2018, and part of the contents
went beyond the scope.

Organization scope: The contents of this report come from the
Dongfeng Motor Group Co., Ltd. and its subsidiaries (see the
Company’s organizational structure). For ease of expression,
“DFM”, “the Company”, and “we” are used in this report.

Release of previous reports: the company has released
2008-2017 annual reports, and this is the eleventh annual report.

Data description: Data cited in this report are all from the
Company’s internal statistics, and in case of a discrepancy with
the financial statements, the latter shall prevail.

Reference standard: The compilation of this report is in strict
compliance with the principles of truthfulness, objectivity and
openness, with reference to the State-owned Assets Supervision
and Administration Commission of the State Council (hereinafter
referred to as the “SASAC”)’s Guidance on the Implementation of
Social Responsibility of Central Enterprises, the GRI’s Sustainable
Development Report Guidelines 4.0, and China Guidelines for the
Preparation of CSR Reports (CASS-CSR3.0).

The procedure and method for stakeholders to get involved in the
reporting process: The preparation of this report received support
from some stakeholders. We collected information from internal
and external stakeholders through questionnaires, scored on
important issues of social responsibility and formed a key issue
matrix; at the same time, the Company invited stakeholders to
make an objective evaluation of the practices of Dongfeng’s CSR
practices and made the evaluation part of the report.

Access: This report provides printed and electronic PDF formats.
You can access the report through the following address, or
download it through the CSR column on the Company’s Website:

Address: No.1, Dongfeng Avenue, Wuhan City Economic and
Technological Development Zone, Hubei Province 430056

Tel: 027-84285555

Website: http://www.dfmc.com.cn

Compilation process of the report

Preparation stage: system training,
interviews and research

AUEAMERINER . BAiE)

rating, and project summary

3 Rating and summary stage: report
RS2

MNER . RETR. MBS

. RSB

Compilation state: data collection,
report writing

REMEMER . BREE. REES
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Indicator Index
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[ , , , , , , , )
RITEE G3.3, G41, G42, G6.1, GB.2, G6.3 P16-p2
HSAE(T BYEZRRRIE M2.4, S1.4 P24-pP25
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ElIfRAARIN M1.2, M1.4, M1.5, M1.7 P61
AP qashat E1.3, E2.1, E2.3 A2.1, A2.3, A2.4 P64
E1.1, E1.2, E1.6, E1.8, E1.9, E2.1, E2.3, E2.2,
WESRE E2.4, E2.5, E2.6, E2.7, E2.8, E2.9, E2.10, ’x(az)’ 21(2)’ AA11'51’
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Report rating
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Key Performance Table

HENAB201 81t S H(FREXBEHE

nHE ==Xv] 2015 2016 2017 2018
=S 127t 2,604 2,921 3,267 3,266
BIEM (14) IR 6,156 7,250 9,056 10,848
BRI LERHE = 33 33 36 282
MRARHE = 9,907 10,119 9,842 10,230
R ARFTSE) % 5.86 6.06 6.12 6.8
RNARSIHIERREET T 1275 84.06 91.58 113.47 123.36
EREHGEHNR BT H 127t 192.71 190.7 117.17 190.4
*i YRR 1255 477.37 536.7 552 576.48
;ﬁ' HEN 127 5,204.54 5,717.64 6,283.45 6,051.81
3 HOEE DAL 4.92 417 6.47 7.38
BEmEEFEES DAL 121.85 137.74 143.89 122.05
ERIGE =] {2 2 2 2 2
RETIEE PaLii] 2,466.16 2,802.82 2,887.89 2,808.06
hinEEE % 15.7 15.26 14.27 13.64
ENRATHEE PaLi] 387.25 427.67 412.07 383.08
BRFHEEE PaLi] 45.09 49.18 59.35 57.94
REFHES DL 342.15 378.49 352.72 325.14
RTE BA 16.9 16.6 16.1 15
SNEREITER % 100 100 100 100
BB SToEREGRETE % 95 98 98 98
2T RTHIEE) % 100 100 98 99
Mgl A 35,664 28,680 25,577 19,208
Atthib e LR 5l % 98 98 95 98
R LIRRE % 2 4.5 5.7 6.1
NFIIHEFH TR x 10 10 10 10
TS REEELH % 7 7 7 6
it BRI / 7:3 7:3 7:3 7:3
B RIXE R T AR AL NIR 771 1,609 3,954 4,352
5 EEREE BT 711.76 1,098.46 905.06 551.77
g =l NIR 347,517 306,290 380,174 390,759
TEEFIRANET A7t 70,160 52,029 56,122 70,200
LT HINE e 41(BFSIL) 40(8%%L) 28 17
BRA 55151 5l 22 17 20 6
EIREL BiR 2.7 2.96 3 3
IS PN 1273 1.6 1.6 1.97 1.9
BEINAIR AA 77 76 68 809
EZHRSBA = 110 130 150 200
ENAREESERRT BT 5,622.17 6,191.78 6,673.87 5,740.3
ENAmEESSFTE )sbir 1,043.88 2,990.53 252.95 1,193.2
ISO14001 MEEIRAREBEE % 95.4 96.1 93.5 93.2
KA ERE PARYIAE S 13,218 14,965 15,528 14,315
7 [EIK A E 5201 AGEHBEL ISR % -4.97 -6.33 -4.26 -41.19
3 BUAEY & 520145/ IR, % -8.04 -4.46 -7.84 -26.03
5 CEWEHHIRES2014FEHIE R % -60.26 -60.68 -63.54 -80
gt LA2O1AE S ES], FrETRE I -5.39 -17.52 -36.84 -52.08
ARG RGE MEATEERR/ T3 7T 0.0271 0.0246 0.0216 0.0181
52014F48ELIE IR % -4.88 -13.62 -24.22 -36.41
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Feedback Form
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